
Placing retail in environments that 
deviate from traditional shopping 
centers challenges the norm. By in-

troducing retail experiences into locations 
not typically associated with commercial 
activities, developers and cities can create 

unique ways to engage consumers through 
multi-faceted and integrated communities. 
However, thoughtful advanced planning is 
almost always the factor that makes these 
places successful.

Deal volume isn’t at the breakneck pace that it was follow-
ing the pandemic, but that doesn’t mean the opportunities 
have dried up out West — particularly where industrial 

is concerned. The region’s infrastructure and dense population 
bases allow industrial users to easily reach the masses, while the 
West’s coastal locales and room-to-grow inland areas remain at-
tractive to investors. 

Taylor Arnett, senior vice president of acquisitions at CapRock 
Partners in Newport Beach, Calif., notes that, like every market, 
this one has its struggles. 

“There are challenges in every point of the market cycle,” he 
says. “Three years ago, the challenge was having 20-plus buyers 
competing for one investment opportunity and fi ve-plus tenants 

STRATEGIC PLANNING IN THE 
MIXED-USE ENVIRONMENT
Retail and placemaking can be the “glue” that makes 
a mixed-use project all that it can be, but achieving 
optimal success involves a little advanced planning.
By Mitra Esfandiari

see MIXED-USE, page 30

see INDUSTRIAL, page 24
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The landscape isn’t what it was a few 
years ago, but at least two of the West’s 
major industrial players remain optimistic 
this is the market — and place — to be. 
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The Phoenix area remains attractive to industrial investors thanks, in 
part, to the Valley’s active manufacturing sector. This includes Intel, 
which is building two chip factories at its Ocotillo campus in Chandler 
at a cost of $20 billion.

Phase I of CapRock’s West 202 Logistics development brought 2.5 million square feet of Class A 
industrial warehouse to Phoenix when it was completed last July. 





At the heart of the vibrant Elliot Technology Corridor lies a unique 
opportunity for businesses seeking space that combines functionality, 
flexibility, and strategic location. Introducing Eastmark Center of Industry: 
A state-of-the-art, 60-acre development offering a total of 977,600 square 
feet in five buildings that meet the diverse needs of tenants.

Eastmark is well connected by major freeways including AZ-60, Loop-
101, and Loop-202, and close to Phoenix-Mesa Gateway and Phoenix Sky 
Harbor International Airports.

Part of a vibrant mixed-use master-planned community with over 15,000 
residential units and 20 million square feet of commercial space, Eastmark 
is neighbored by tech giants including Google, Microsoft, Facebook (Meta), 
Apple, and Amazon, enhancing its business appeal. With access to the 
Salt River Project’s power resources and ready-to-go buildings, Eastmark 
provides powerful, delay-free solutions for businesses eager to operate in 
a dynamic environment.

FOR MORE INFORMATION AND TO 
SCHEDULE A VIEWING, CONTACT:

Steve Larsen, SIOR, CCIM

Jason Moore
Patrick Harlan, MCR, SLCR

JLL  |  (602) 282-6300

Eastmark Center of Industry, Mesa, AZ
DELIVERING TENANT-READY 
SPACES FOR OCCUPANCY

BUILDING A

83,200 SF 
BUILDING B

93,600 SF 
BUILDING C

199,680 SF 
BUILDING D

426,400 SF
CROSS-DOCK 

BUILDING E

174,720 SF 
Each building boasts clear 

height variations from 30’ to 36’, 
catering to a wide range of 

industrial requirements.

Best-in-Class 
Industrial Space

MESA, AZ
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The West’s industrial real estate 
market is an exciting one, isn’t it? It’s 
great to be able to say that even in this 
environment, which has made trans-
actions and developments more chal-
lenging thanks to interest rates and 
infl ation. From innovative projects 
fostering economic growth to strate-
gic investments driving sustainability 
and community integration, there’s 
much to explore and anticipate in 
this area’s industrial sector. It’s also 
the reason why we devoted so much 
space in this issue to such an impor-
tant topic.

Though there are many stand-out in-
dustrial markets out West – including 
Los Angeles/the Inland Empire and 
Las Vegas – Phoenix is really grabbing 
national attention right now. Much of 
this is due to the $40 billion invest-
ment from Taiwan Semiconductor 
Manufacturing Company’s (TSMC), 
but it extends far beyond that. TSMC 
has kicked off  a slew of manufactur-
ing investments in the area from the 
likes of Intel, LG and others.

The Phoenix area also has a great 
deal of projects that have recently 

opened or are in the works. These 
include CapRock Partners’ West 202 
Logistics in Phoenix, DIV Industrial’s 
Sarival Business Park in Goodyear, 
Ariz., the Ranch in Gilbert by Indicap, 
Colmena Group and Langley Proper-
ties and Shopoff ’s the Block on Elliot 
in Mesa. 

As we witness these transforma-
tive projects unfold, it’s clear that the 
West’s industrial market will not be 
stopped. Even when market condi-
tions change, the machine just keeps 
humming.

THE INDUSTRIAL MARKET, PHOENIX AND 
THE FUTURE
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An exorbitant tax assessment on his office complex put a huge dent
in his day. He called APTC. An hour later he was relaxing with his baby.
For over 20 years, APTC member law firms have handled client real estate portfolios 
from assessment review through the highest courts. Our members provide national 
representation with local experience all across the U.S. and Canada.   

www.APTCNET.com
Smart, Aggressive Property Tax Advocacy

Professional Model



Welcome to Virgin Industrial Park, a premier multi-building industrial 

development strategically positioned in the West Phoenix Metro. 

Spanning over 76 acres with three buildings totaling over 1 million 

square feet. Join the ranks of renowned neighbors like Nestle, 

Puma, White Claw, Ball Corporation, and Red Bull, all part of the 

1,340-acre Woolf Logistics Industrial Campus. The West Valley is 

home to many household manufacturers and logistics titans.  

Its location is close to Southern California commerce centers and is 

quickly becoming a logical alternative for immigrating corporations 

flocking to a more business friendly and economical locale.  

FOR MORE INFORMATION AND TO 
SCHEDULE A VIEWING, CONTACT:

Marc Hertzberg, SIOR

Riley Gilbert, SIOR 

Kelly Royal
JLL
(602) 282-6269

VIRGIN INDUSTRIAL PARK: 

Industrial Spaces 
Ready for May 
Move-In

Location is Everything

With the Loop 303 & Northern Parkway 
Interchange just a quarter mile away and 7 
miles from I-10 to the South and 101 to the 
East, VIP positions your business for regional 
and national dominance. The 303 corridor 
represents more than half of all industrial 
space in the Phoenix Valley and represents 
over 200 million square feet of usable space.  

Powering Your Ambitions

Adjacent to APS’s Falcon 100MW Substation, 
VIP ensures your operation has access to 
ample, reliable power, making it ideal for 
mission-critical facilities.
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PROPERTY CLASS
LOCATION 

(CITY, STATE)
SIZE AMOUNT LENDER ARRANGED BY

Six-property multifamily 
portfolio Multifamily Orange County, Calif. 1,192 units $224.7 million Undisclosed BWE

The Cartwright Multifamily Irvine, Calif. 272 units $82 million Undisclosed Northmarq

Courtyard by Marriott and 
Residence Inn by Marriott Hospitality Sand City, Calif. 215 rooms $67.1 million HALL Structured Finance 

and Nuveen Green Capital JLL Capital Markets

375 W. El Pintado Seniors housing Danville, Calif. 50 units $51.1 million Undisclosed JLL Capital Markets

Mesa Verde Estates Seniors housing  Durango, Colo. 124 units $27 million Undisclosed Lument

The Duo Apartments  Multifamily University Place, Wash. 104 units $21.5 million Bayview Berkadia

16136 N. Pima Road Self-storage Scottsdale, Ariz. 1,051 units $17.5 million Enterprise Bank and Trust JLL Capital Markets

FINANCIAL SCOREBOARD
Loans Recently Closed For Western Properties
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LLJ VENTURES, CITYMARK 
DEVELOPMENT TO OPEN 
KELVIN MIXED-USE 
COMMUNITY
LEMON GROVE, CALIF. — LLJ Ven-
tures and Citymark Development 
are nearing completion of Kelvin, a 
mixed-use community at 7950 Broad-
way in Lemon Grove in San Diego 
County. Slated for completion in ear-
ly March, Kelvin features 66 studio, 
one- and two-bedroom apartments 
ranging from 523 square feet to 1,058 
square feet. The five-story building 
offers 4,043 square feet of first-level 
commercial space on a 0.92-acre lot 
near local dining, shopping and en-
tertainment options. Additionally, 
Kelvin is near Freeway 94, Freeway 
125 and the Lemon Grove Trolley Sta-
tion. Pre-leasing is underway at Kel-
vin, which San Diego-based Sunrise 
Management is handling. Move-ins 
are scheduled to begin mid-March. 
Studio E Architects served as archi-
tect for the project, which is situated 
on the site of a former Barry’s Athletic 
Supply store. Barry’s operated on the 
site for 25 years until it relocated to 
another Lemon Grove location.

AVALON GROUP ACQUIRES 
130,597 SF FORMER SCHOOL 
CAMPUS IN HONOLULU
HONOLULU — A subsidiary of Ava-
lon Group, a real estate investment 
company, has purchased an 11.1-acre 
land parcel at 2707 and 2715 Pamoa 
Road in Honolulu for $23.3 million. 
Adjacent to the University of Hawaii 
at Manoa and three private schools, 
the site served as the Saint Francis 
School campus until 2019. The exist-
ing infrastructure totals more than 
130,597 square feet, including class-
rooms, a meeting facility, dormitory, 
commercial kitchen, gymnasium, 
sports field and a large parking area. 
Norb Buelsing, Laurie Lustig-Bower, 
Peter Grossman, Scott Crockfield and 
Kadie Presley Wilson of CBRE repre-
sented the seller, Sisters of St. Francis 
of the Neumann Communities, in the 
transaction.

FPA MULTIFAMILY BUYS 
TWO-PROPERTY APARTMENT 
PORTFOLIO IN VENTURA 
COUNTY FOR $153 MILLION
WESTLAKE VILLAGE AND THOU-
SAND OAKS, CALIF. — FPA Multi-
family has purchased a two-property 
apartment portfolio in Ventura Coun-
ty from a private multifamily inves-
tor for $153 million. The portfolio in-
cludes Oakview Apartment Homes, a 
242-unit asset built in 1970 in Westlake 
Village, and The Biltmore at Thousand 
Oaks, a 167-unit property built in 1965 
in Thousand Oaks. Kevin Green, Jo-
seph Grabiec and Gregory Harris of 
Institutional Property Advisors, a 
division of Marcus & Millichap, rep-
resented the seller and facilitated the 
buyer in the deal.

NEWMARK NEGOTIATES SALE 
OF VACANT 27,090 SF OFFICE 
BUILDING IN CULVER CITY
CULVER CITY, CALIF. — Newmark 
has arranged the sale of 5995 Sepul-
veda, a vacant office building in Cul-
ver City, just west of Los Angeles. 
A private investor acquired the site 
for an undisclosed price and plans 
to occupy the property. The newly 
renovated building offers 27,090 
square feet of creative office space 
with 12,000-square-foot floor plates 
and column-free layouts. The prop-
erty also features landscaped outdoor 
seating and 24/7 onsite security and 
access control. Kevin Shannon, Ken 
White, Rob Hannan, Laura Stumm, 
Michael Moll, Steve Kolsky and Greg 
Frankovich of Newmark represented 
the undisclosed seller.

CBRE ARRANGES 
$2.7 MILLION SALE OF 
MULTIFAMILY COMMUNITY 
IN LONG BEACH
LONG BEACH, CALIF. — CBRE has 
arranged the $2.7 million sale of a mul-
tifamily community located at 2203 E. 
Bermuda Street in Long Beach. Built 
in 1985, the apartment building totals 
8,364 square feet across eight units. 
Dan Blackwell, Trey Mitchell and Jack 
O’Connor of CBRE represented the 
California-based, all-cash buyer in the 
transaction. The seller is also based in 
California. This marks the first sale of 
the property since its construction. 

BIOTEST ACQUIRES 42,547 SF 
R&D FACILITY IN SAN DIEGO’S 
SORRENTO MESA FOR 
$23 MILLION
SAN DIEGO — Biotest Inc. has pur-
chased a research and development 
(R&D) facility, located at 10140 Mesa 
Rim in the Sorrento Mesa neighbor-
hood of San Diego, for $23 million. 
The China-based life sciences compa-
ny plans to use the 42,547-square-foot 
property for product development 
and distribution. Todd Holley of Voit 
Real Estate Services represented the 
buyer in the transaction. 

GANTRY ARRANGES 
$12.8 MILLION ACQUISITION 
LOAN FOR GROCERY-
ANCHORED RETAIL PROPERTY
RIVERSIDE, CALIF. — Gantry has ar-
ranged a $12.8 million permanent loan 
to fund the recapitalization of a gro-
cery-anchored retail building within 
the Citrus Landing retail center in the 
Inland Empire city of Riverside. Stater 
Bros, AutoZone and Ross Dress for 
Less are tenants at the 99,000-square-

foot retail center, which is located at 
7200 Arlington Ave. Braden Turnbull, 
George Mitsanas and Austin Ridge of 
Gantry’s Los Angeles production of-
fice secured the financing on behalf of 
the borrower, a private real estate enti-
ty. One of Gantry’s correspondent life 
company lenders provided the loan, 
which features a fixed rate, interest-
only payments and pre-payment flex-
ibility in years four and five.

MARCUS & MILLICHAP 
ARRANGES $96 MILLION 
REFINANCING FOR THREE 
SHOPPING CENTERS
BAKERSFIELD, NORTH HOLLY-
WOOD AND VENTURA, CALIF. — 
Marcus & Millichap Capital Corp. 
(MMCC) has arranged a $96 million 
loan refinancing for three shopping 
centers in Southern California. Ten-
ants at the properties — which are 
located in Bakersfield, North Holly-
wood and Ventura — include 24 Hour 
Fitness, Dollar Tree, Starbucks Coffee, 
Wells Fargo and Tractor Supply. Zack 
Metzner, Daizy Gomez and Linsey 
Farrahi of MMCC secured the five-
year financing on behalf of the bor-
rower, a private investor. The interest-
only loan carries a fixed interest rate 
of 5.8 percent. 

BIG IS BUILDING

Atlanta | Austin | Chicago | Cincinnati | Dallas | Denver | El Paso | Ft. Lauderdale 
Greenville | Houston | Indianapolis | Memphis | Nashville | Philadelphia 

San Diego | Tampa | Washington D.C.

CHOOSE BRENNAN FOR YOUR BTS

COVERAGE -  WE ARE NATIONAL WITH 17 OFFICES

CAPITAL - MULTIPLE CAPITAL SOURCES

COMPETENCY - 13.1M SF BUILT OR UNDER CONSTRUCTION

COMPLEXITY - DISTRIBUTION, MANUFACTURING OR COLD STORAGE

Tod Greenwood
Executive Director, Build-to-Suit
713 438 9501
tgreenwood@brennanllc.com
brennanllc.com

For Build to Suit Information, Contact:

Kelvin will bring 66 apartments and 4,043-square-foot of retail space to Lemon Grove.



FOR SALE
610TOWER.COM

620 N. BRAND BLVD & 625 N. MARYLAND 
GLENDALE, CA 91203

Fully Entitled Multi-Family High Rise and 
Six Story Existing Office Building

• 1.5 Acre Site Downtown Glendale California

• Zoning DSP/Downtown Specific Plan

• Current Site Improved with a 6-Story Office Bldg, 
& a 2-Story Class C Bldg. (100% occupied)

• Entitled for a 294 Unit 22-Story Multi-Family Project 

• Signed Development Agreement with the City of Glendale

• Gross Income on Current Improvements $1,665,804 
with Est. NOI of $1,100,000

SYSTEMSREALESTATE.COM

LEE & ASSOCIATES 
NEGOTIATES $13.1 MILLION 
PURCHASE OF INDUSTRIAL 
BUILDING IN LOS ANGELES
LOS ANGELES — Lee & Associates 
– LA North/Ventura has brokered 
the acquisition of an industrial prop-
erty located at 10643 Glenoaks Blvd. 
in the Pacoima neighborhood of Los 
Angeles. Greater Los Angeles Vector 
Control District, a local government 
health entity, acquired the asset from 
Glenoaks Partners for $13.1 million. 
Chris McKenzie of Lee & Associates 
– LA North/Ventura represented the 
seller in the transaction. The asset fea-
tures 38,063 square feet of industrial 
space with 13,086 square feet of offi  ce 
space and high-power capabilities.

ALLIANCE RESIDENTIAL, KTGY 
OPEN 264-UNIT BROADSTONE 
EDITION APARTMENT 
COMMUNITY IN IRVINE
IRVINE, CALIF. — Developer Alliance 
Residential and architect KTGY have 
opened Broadstone Edition, a 264-
unit residential property with a mix 
of market-rate and aff ordable apart-
ments in Irvine. Located on the corner 
of Alton Parkway and Von Karman 
Avenue within the Irvine Business 
Complex, the fi ve-story Broadstone 
Edition wraps around a six-story, 
426-stall parking structure and two 
open courtyards. The property off ers 
22 very low-income units, 14 moder-
ate-income units and 228 market-rate 
units. On-site amenities include a pool 
and spa with cabanas; private kara-
oke lounge; 2,000-square-foot rooftop 
deck with a social lounge and fi repits; 
2,000-square-foot gym/studio; spe-
cialty bicycle parking; and a courtyard 
barbecue area. Additionally, the devel-
opment has a Fitwel Healthy Building 
certifi cation. The project team includ-
ed Hendy as interior designer, Fuscoe 
Engineering as civil engineer and MJS 
Landscape Architecture as landscape 
architect.

ALEXANDER & BALDWIN 
COMPLETES ONE LEASE, TWO 
SALES AT 125-ACRE MIXED-
USE DEVELOPMENT IN MAUI
KAHULUI, HAWAII — Alexander & 
Baldwin has arranged one lease and 
completed the sale of two properties 
at Maui Business Park Phase II, its 125-
acre mixed-use development located 
in Kahului on the island of Maui. The 
build-to-suit industrial lease totals 
29,500 square feet. The undisclosed 
tenant plans to relocate operations to 
the site upon completion of the ware-
house and distribution facility. The 
County of Maui also purchased 12.5 
acres at the property for $17.4 million, 
with plans to construct a new facility 
for its Department of Transportation. 
Hamai Appliances Inc. also purchased 
two lots totaling 1.3 acres for $2.4 mil-
lion.   

USA PROPERTIES STARTS 
CONSTRUCTION OF 284-UNIT 
TERRACINA AT WESTPARK 
AFFORDABLE COMMUNITY
ROSEVILLE, CALIF. — USA Proper-
ties Fund has started construction on 
Terracina at Westpark, an aff ordable 
multifamily community in Roseville. 
Located at 3440 Westbrook Blvd. and 
1040 Lower Bank Drive, Terracina at 
Westpark will off er 284 one-, two- and 
three-bedroom apartments; a commu-
nity room; courtyard area with play 
equipment; computer workstations; 
and almost 500 parking spaces. The 
community will feature 71 three-bed-
room units, 97 one-bedroom units and 
116 two-bedroom units. Terracina at 
Westpark’s apartments will be avail-
able to residents earning 30 to 70 per-
cent of the area median income for 
Placer County, about $25,740 for a two-
person household to $81,060 per year 
for a fi ve-person household. WNC & 
Associates is the tax credit investor for 
the $119.2 million project. JPMorgan 
Chase & Co. is the construction and 
permanent lender on the project.

Broadstone Edition in Irvine, Calif., features 264 apartments, a pool, spa, private 
karaoke lounge, 2,000-square-foot rooftop deck with a social lounge and � repits, 
2,000-square-foot gym/studio, specialty bicycle parking and a barbecue area.
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Contact us at (833) 4-Phase1

National Environmental Services
Houston, Texas
(281) 888-5266
info@nationalenv.com 
www.nationalenv.com

Gabriel Environmental Group
Redlands, California

 (951) 545-0250
info@nationalenv.com 

www.gabrielenv.com

National Environmental Services, based in Houston, Texas, and National Environmental Services, based in Houston, Texas, and 
Gabriel Environmental Group, based in Redlands, California, Gabriel Environmental Group, based in Redlands, California, 
first established in 1995, are sister companies that conduct a first established in 1995, are sister companies that conduct a 

wide range of reliable and cost effective environmental services, wide range of reliable and cost effective environmental services, 
with very competitive pricing and convenient turnaround periods.with very competitive pricing and convenient turnaround periods.

National National 
Environmental Environmental 

ServicesServices

Gabriel Gabriel 
Environmental Environmental 

GroupGroup
Houston, TX Redlands, CA

Services are provided nationwide.Services are provided nationwide.
Licensed, certified and qualified to perform a wide range of services, including:Licensed, certified and qualified to perform a wide range of services, including:

• Asbestos & Lead-Based Paint Inspections & • Asbestos & Lead-Based Paint Inspections & 
 Abatement Project Management Abatement Project Management 
 (Licensed Texas Asbestos Consulting Agency)(Licensed Texas Asbestos Consulting Agency)
• Phase I Environmental Site Assessments • Phase I Environmental Site Assessments 
 (AAIs-ASTM E1527-21)(AAIs-ASTM E1527-21)
• Transaction Screens (ASTM E1528-22)• Transaction Screens (ASTM E1528-22)
• RSRAs • RSRAs 

• Phase II Subsurface Investigations• Phase II Subsurface Investigations
• Remediation and Corrective Activities• Remediation and Corrective Activities
• Soil, Water, and Air Testing Services• Soil, Water, and Air Testing Services
• Indoor Air Quality/Mold Surveys & Abatement Project • Indoor Air Quality/Mold Surveys & Abatement Project 
 Management (Licensed Mold Consulting Agency)Management (Licensed Mold Consulting Agency)
• Underground Ground Storage Tank Testing Services• Underground Ground Storage Tank Testing Services
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WEST HARBOR CAPITAL 
PURCHASES MULTI-TENANT 
DISTRIBUTION WAREHOUSE 
IN THE CITY OF INDUSTRY
CITY OF INDUSTRY, CALIF. — West 
Harbor Capital has acquired a dis-
tribution facility at 14313-14351 E. 
Bonelli Street in the Los Angeles sub-
urb of the City of Industry. Earl M. Hill 
Limited Partnership sold the asset for 
$16.5 million. The property features 
69,498 square feet of multi-tenant 
distribution space. The property was 
acquired with a 28,240 square feet va-
cant, while 41,258 square feet is leased 
to two logistics tenants. Steff an Morris 
and Eric Parkhurst of Lee & Associ-
ates represented West Harbor Capital, 

while Kent Stalwick of CBRE repre-
sented the seller in the transaction.

SORRENTO SEVEN SELLS 
MIXED-USE SORRENTO VIEW 
BUSINESS PARK IN SAN 
DIEGO FOR $45 MILLION
SAN DIEGO — Sorrento Seven LLC 
has completed the disposition of Sor-
rento View Business Park, a multi-
tenant, mixed-use fl ex business park 
in San Diego’s Sorrento Mesa neigh-
borhood. A private buyer acquired the 
asset for $45 million. Totaling 139,340 
square feet, the seven-building park 
is located at 5945-5965 Pacifi c Center 
Blvd., 10151-10211 Pacifi c Mesa Blvd. 
and 5940 Pacifi c Mesa Court. Evan 

McDonald of Colliers represented the 
seller, while the buyer was self-repre-
sented in the deal.

36TH STREET PARTNERS 
PURCHASES 17,360 SF 
MULTI-TENANT INDUSTRIAL 
PROPERTY IN ONTARIO
ONTARIO, CALIF. — 36th Street Part-
ners has acquired a multi-tenant in-
dustrial property, located at 1804-1828 
E. Elma Court in Ontario, from a pri-
vate investor for $3.5 million. Built in 
1982 on 1.3 acres in the Inland Empire 
region, the 17,360-square-foot prop-
erty includes 13 units that are 100 per-
cent occupied with tenants using the 
spaces for offi  ce and warehouse pur-
poses. JW Capital is 36th Street’s eq-
uity partner on the deal. Brian Tressen 
of Martin Associates represented 36th 
Street Partners.

LEVEL ASSET CAPITAL BUYS 
TOWER OFFICE PLAZA IN 
TEMECULA FOR 
$13.8 MILLION
TEMECULA, CALIF. — Level As-
set Capital has acquired Tower Of-
fi ce Plaza, an offi  ce property in Tem-
ecula, for $13.8 million. Located at 
27555 Ynez Road, the four-story as-
set is situated within Tower Plaza, a 
grocery-anchored retail center. The 

71,775-square-foot offi  ce building in-
cludes a two-story parking structure 
and an oversized pond water feature. 
At the time of sale, the property was 94 
percent occupied with tenants rang-
ing from medical providers to bank-
ing services. Matt Pourcho, Anthony 
DeLorenzo, Matt Harris and Bryan 
Johnson of CBRE Investment Proper-
ties represented the seller, Providence 
Real Estate Group. Hugo Cosio of 
Level Asset Capital represented the 
buyer in the transaction.

APPAREL WHOLESALER PRIVY 
PURCHASES 40,129 SF 
INDUSTRIAL PROPERTY IN 
VERNON
VERNON, CALIF. — Privy, an apparel 
wholesaler, has acquired an industrial 
building located at 2640 E. 26th Street 
in Vernon. A private investment com-
pany sold the asset for $13.7 million. 
Privy plans to use the 40,129-square-
foot property as its expanded head-
quarters. Anthony Bergeman, Michael 
Chase and Krishna Shegran of DAUM 
Commercial’s capital markets offi  ce 
in Costa Mesa represented the seller, 
while Steven Kim of One Commer-
cial represented the buyer in the deal. 
Moon Lim and Ryan Judd of DAUM’s 
Los Angeles offi  ce also participated in 
the transaction.

REAL ESTATE IS A 
PEOPLE BUSINESS

Partnerships are built on trust. 
And trust is the foundation of 
every Conor development. 

We stand by our word. We are 
committed to our relationships. 

That’s why our partners return 
to us, again and again.

www.conor.com

Located at 14313-14351 E. Bonelli Street in the City of Industry, the property 
features 69,498 square feet of multi-tenant distribution space.



Berkadia was proud to work with Continental Properties Company, Inc.
and Milburn & Company to support the close of Springs at Cooley Station,
and Fannie Mae to secure the acquisition financing. The property 
presented a rare opportunity for Milburn & Company to acquire a 
brand-new institutional quality suburban rental community.

Visit berkadia.com/properties/phoenix to browse investment opportunities.

SPRINGS AT
COOLEY STATION
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S O U T H W E S T
RED MOUNTAIN GROUP 
SELLS MULTI-TENANT RETAIL 
PROPERTY IN PHOENIX FOR 
$1.6 MILLION
PHOENIX — Orange County, Calif.-
based Red Mountain Group has com-
pleted the sale of a shopping center 
in Phoenix to North Creek LLC for 
$1.6 million. At the time of sale, the 
5,587-square-foot property was fully 
occupied by four tenants. The asset is 
located at 12831-12839 N. Cave Creek 
Road in Phoenix. Jonathan Selznick 
of Lee & Associates represented the 
seller in the deal.

HUNT SOUTHWEST REAL 
ESTATE ACQUIRES 
215,256 SF INDUSTRIAL 
BUILDING IN SANTA TERESA
SANTA TERESA, N.M. — Hunt 
Southwest Real Estate Development 
has purchased an industrial build-
ing located at 465 Industrial Ave. 
in Santa Teresa, near both the Texas 
and Mexico borders. MCS Realty 
Partners sold the asset for an undis-
closed price. Built in 2015, the vacant 
215,256-square-foot building off ers 
32-foot clear heights; existing offi  ce 
space; an air-conditioned space for 
quality control lab, production or as-
sembly; an ESFR sprinkler system; 
and a secure, fenced-in truck court 
with a trailer staging area. Land adja-
cent to the building can accommodate 
a 45,000-square-foot building expan-
sion, additional parking or outside 
storage. Adin Brown of Sonny Brown 
Associates brought the acquisition op-
portunity to Hunt Southwest and will 
represent the company in the lease-up 
of the facility.

MESA SOUTH CENTER 
RECEIVES $8 MILLION 
ACQUISITION FINANCING FOR 
RETAIL PROPERTY IN MESA
MESA, ARIZ. — Mesa South Center LP 
has received $8 million in fi nancing for 
the acquisition for Mesa South Shop-
ping Center at 1230 S. Gilbert Road 
in Mesa. The borrower purchased the 
asset from an undisclosed seller for 
$15 million. Mesa South Shopping 
Center features 133,663 square feet 
of retail space that was 85.3 percent 
occupied at the time of sale. Current 
tenants include Big 5 Sporting Goods, 
Harbor Freight Tools and Dollar Tree. 
The property was originally built in 
the 1980s but has since undergone 
renovations that include recent capital 
investments to the parking lot. Shaun 
Moothart, Bruce Francis, Bob Ybarra, 
Doug Birrell, Nick Santangelo and 
Jim Korinek of CBRE Capital Markets 
Debt and Structured Finance secured 
the 10-year loan through a correspon-
dent life insurance company. Michael 
Hackett and Ryan Schubert of Cush-
man & Wakefi eld represented the sell-
er in the sale transaction, while Maha 
Odeh-Arnold of Regal Properties rep-
resented Mesa South Center LP.

PBTK 95 DIVESTS 
18,000 SF OFFICE BUILDING 
IN LAS VEGAS
LAS VEGAS — PBTK 95 has complet-
ed the disposition of a two-story of-
fi ce building in Las Vegas to a private 
buyer for $2.8 million. Travis Landes, 
Marc Magliarditi and Michael Hsu 
of CBRE represented the seller in the 
deal. Located at 6100 Elton Ave., the 
18,000-square-foot building can ac-
commodate a variety of layout confi g-
urations, allowing for an owner-user 
to occupy or a single- or multi-tenant 
build out. Additionally, the building 
off ers 90 parking spaces with 38 cov-
ered spots, an outdoor courtyard and 
signage facing Interstate 95.

ORION INVESTMENT 
ARRANGES ACQUISITION OF 
MULTI-TENANT RETAIL PAD IN 
SURPRISE
SURPRISE, ARIZ. — ORION Invest-
ment Real Estate has brokered the 
purchase of a multi-tenant retail pad 
building at the southeast corner of 
Litchfi eld and Waddell roads in Sur-
prise, a suburb northwest of Phoenix. 
Fox Properties Surprise LLC acquired 
the asset form Parkview Realty Invest-
ments LLC for $2.4 million, or $300 
per square foot. Built in 2009 on 3.17 
acres, the 8,009-square-foot property 
is situated within Boulevard at Sur-
prise Pointe, a 290-acre development 
with more than 200,000 square feet of 

retail space. Tenants at the Boulevard 
include AMC Theatres, Uptown Alley, 
Walgreens, Dutch Bros., Cold Stone 
Creamery, Tap House Sports Grill, 
Tropical Smoothie Café and Quick 
Quack Car Wash. Nick Miner of ORI-
ON represented the buyer, while Paul 
Blum of West USA represented the 
seller in the deal.

TOWER 16 CAPITAL 
PARTNERS PURCHASES 
DECO AT VICTORIAN SQUARE 
APARTMENT COMMUNITY IN 
RENO FOR $43 MILLION
RENO, NEV. — San Diego-based Tow-
er 16 Capital Partners has acquired 
The Deco at Victorian Square, an 
apartment property located at 955 Av-
enue of the Oaks in Reno, for $43 mil-
lion. Built in 2021, The Deco features 
209 apartments in a mix of studio, 
one- and two-bedroom layouts aver-
aging 731 square feet. Tower 16 plans 
to implement nearly $1 million in up-
grades, including modernized com-
mon areas, fi tness center upgrades 
and landscaping enhancements. The 
company has also planned outdoor 
amenities, including barbecues, seat-
ing and game areas. Jonathan Mer-
haut of Eastdil Secured represented 
the undisclosed seller in the deal. Lee 
Redmond and Greg Stampley of East-
dil Secured arranged debt fi nancing 
for the buyer.

PANATTONI DEVELOPMENT 
BREAKS GROUND ON 
422,000 SF OASIS 
COMMERCE CENTER
LAS VEGAS — Panattoni Develop-
ment has broken ground on Oasis 
Commerce Center, an industrial de-
velopment on South Rainbow Boule-
vard in Las Vegas. The project team 
includes Ware Malcomb, Westwood 
and Martin Harris Construction. Situ-
ated on 19.9 acres, the development 
will off er 422,000 square feet of Class 
A industrial space upon completion in 
fourth-quarter 2024. The cross-dock 
building will feature 36-foot clear 
heights and substantial trailer park-
ing.

ABI MULTIFAMILY BROKERS 
$2.4 MILLION PURCHASE OF 
APARTMENT BUILDING IN 
PHOENIX
PHOENIX — ABI Multifamily has ar-
ranged the acquisition of a multifam-
ily property located at 1525 W. Indian 
School Road in Phoenix. The asset 
traded for $2.4 million, or $136,111 per 
unit. Both the undisclosed buyer and 
seller are based in Arizona. Built in 
1959, the two-story property features 
18 apartments in a mix of four studio 
units, eight one-bedroom/one-bath 
units and six two-bedroom/one-bath 
units. The asset also off ers parking for 
each unit and an on-site laundry facil-
ity. Andrew Arambula, Tom Palestina 
and Bryce Neagle of ABI Multifamily 
represented the buyer in the deal.

DIG BROKERS SALE OF 
398,602 SF PORTION OF 
YUMA PALMS RETAIL CENTER 
YUMA, ARIZ. — Disney Investment 
Group (DIG) has arranged the sale 
of a portion of Yuma Palms Regional 
Center, a 1-million-square-foot-plus 
power and lifestyle shopping devel-
opment in Yuma. Bridge33 Capital 
acquired the asset for an undisclosed 
price. Totaling 398,602 square feet, the 
acquired portion includes 49 exist-
ing tenants, including Best Buy, Ross 
Dress for Less, Marshalls, PetSmart, 
Michael’s, Five Below, Old Navy, Ulta 
Beauty and Harkins Theatre. Shadow 
anchors include Target, Sam’s Club, 
Dillard’s, JCPenney and 10 freestand-
ing restaurants. David Disney and 
Adam Crockett of DIG represented 
the undisclosed seller and procured 
the buyer in the deal.

MISTER CAR WASH BUYS 
PROPERTY IN TUCSON FOR 
NEW LOCATION
TUCSON, ARIZ. — Mister Car Wash 
has purchased a property, located at 
5523 E. Grant Road in Tucson, from 
Nam Nguyen Inc. for $1.2 million. The 
buyer plans to redevelop the property 
into a new car wash location, sched-
uled to open in late 2024. Aaron La-
Prise of Cushman & Wakefi eld | PI-
COR represented the buyer and seller.

The 5,587-square-foot retail property is fully occupied by four tenants.

The Deco at Victorian Square in Reno, Nev., features 209 apartments.
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PAC I F I C  N O R T H W E S T
ALAMO GROUP, COVENANT 
REAL ESTATE BUY 120,169 SF 
WALLA WALLA TOWN CENTER 
MALL IN WASHINGTON
WALLA WALLA, WASH. — Alamo 
Group and Covenant Real Estate 
Group have acquired Walla Walla 
Town Center, a shopping mall situ-
ated on 31 acres in Walla Walla. Terms 
of the transaction were not released. 
At the time of sale, the 120,169-square-
foot property was 93 percent occu-
pied. Current tenants include Planet 
Fitness, Burlington, Ross Dress for 
Less, Marshall’s, PetSmart, Ulta 
Beauty, Hobby Lobby, Famous Foot-
wear and Sportsman’s Warehouse. 
Formerly known as Blue Mountain 
Mall, the asset was redeveloped and 
reopened as Walla Walla Town Center 
in 2018. According to Marcus & Mil-
lichap, Bed, Bath & Beyond declared 
bankruptcy and vacated the premises 
during escrow and negotiations are 
underway with Old Navy to backfi ll 
some of the center’s vacancies. Chris-
topher Edwards, Clayton Brown and 
Ruthanne Loar of Marcus & Millichap 
represented the buyer in the deal.

CASCADE RCL SELLS 
THE CASCADE BUILDING 
INDUSTRIAL ASSET IN 
BONNEY LAKE, WASHINGTON 
FOR $41 MILLION
BONNEY LAKE, WASH. — Cascade 
RCL LLC has completed the disposi-
tion of The Cascade Building, a 10.3-
acre industrial park at 9713 233rd Ave. 
East within Eastown Jobs Center in 
Bonney Lake, east of Tacoma. Walter E. 
Nelson Co. acquired the asset for $41 
million. The buyer, a privately owned 
supplier and manufacturer of facility 
cleaning supplies and equipment, is 
relocating to the 184,000-square-foot 
property from its current location in 
Auburn, Wash. The Class A, tilt-up 
industrial building features modern 
amenities in a campus-like setting. 
Matt McLennan and Kraig Heeter of 
Kidder Mathews represented the sell-
er in the deal.

NEWMARK NEGOTIATES SALE 
OF THE BEVERLY RETAIL, 
MULTIFAMILY PROPERTY IN 
PORTLAND
PORTLAND, ORE. — Newmark has 
arranged the sale of The Beverly, a 
boutique mixed-use asset in Port-
land’s Hollywood District. Terms of 
the transaction were not disclosed. 
Originally delivered as condomini-
ums in 2009, the 48,684-square-foot 
community features ground-fl oor 
retail space and 53 high-end residen-
tial units above. Whole Foods Market 
anchors the retail space. Nick Kucha, 
Nick Bicardo, Jakob Nicholls, Robert 
Black and Sam Lawhead of Newmark 
represented the undisclosed seller, 
while Tim Sotoodeh represented the 
undisclosed buyer in the deal.

BKM CAPITAL PARTNERS 
ACQUIRES 140,693 SF 
AIRPORT WAY CORPORATE 
PARK IN PORTLAND
PORTLAND, ORE. — BKM Capital 
Partners has acquired Airport Way 
Corporate Park, a three-building in-
dustrial property in Portland, for $24.5 
million. The name of the seller was 
not released. BKM plans to rename 
the property PDX Distribution Center. 
Located at 12021 NE Airport Way and 
12055 and 12067 NE Glenn Widing 
Drive, the 140,693-square-foot proper-
ty operates as a multi-tenant park. The 
three buildings off er 16 units ranging 
in size from 3,666 square feet to 32,533 
square feet with offi  ce space account-
ing for 36 percent of the overall lease-
able area. Built in phases between 
1992 and 2008, the park features 19 
dock-high and 22 grade-level load-
ing doors, up to 26-foot clear heights, 
concrete truck courts and ample park-
ing. At the time of sale, the asset was 
97 percent leased to 15 tenants. BKM 
plans to invest more than $1.3 mil-
lion into capital improvements. Plans 
include upgrades to the roof, parking 
lots and HVAC systems, as well as a 
modernized paint scheme, new sig-
nage and refreshed landscaping. The 

company also plans to convert a va-
cant unit into functional warehouse 
space.

PCCP PROVIDES $25 MILLION 
ACQUISITION LOAN FOR THE 
RESERVE AT WOODINVILLE 
INDUSTRIAL BUILDING IN 
WASHINGTON
WOODINVILLE, WASH. — PCCP has 
provided a $25 million loan to Cap-
Rock Partners for the acquisition of 
The Reserve at Woodinville, a Class A 
industrial asset located at 15902 Wood-
inville-Redmond Road NE in Wood-
inville, northeast of Seattle. Built in 
2018 on 8.8 acres, the 159,869-square-
foot property features 30-foot clear 
heights, 19 dock-high doors, four 
grade-level doors, 137 auto spaces, 
T-5 energy-effi  cient warehouse light-
ing and ESFR sprinklers. At the time 
of sale, the property was fully occu-
pied by four tenants. Greg Brown, Pe-
ter Thompson and Kaden Eichmeier 
of JLL Capital Markets Debt Advisory 
secured the non-recourse loan for the 
borrower.

TPG REAL ESTATE PROVIDES 
$79 MILLION REFINANCING 
FOR MARINA SQUARE 
APARTMENTS
BREMERTON, WASH. — JLL has ar-
ranged $79 million in refi nancing for 
Marina Square, a waterfront apart-
ment property at 280 Washington 
Ave. in Bremerton. Seth Heikkila, Tom 
Wilson and Steve Petrie of JLL Capital 
Markets Debt Advisory secured the 
fi ve-year, fl oating-rate loan through 
TPG Real Estate Credit for the bor-
rower, Sound West Group. Situated 
on the Puget Sound waterfront, Ma-
rina Square features 270 studio, one- 
and two-bedroom units with water 
and mountain views, large windows, 
vinyl plank fl ooring, quartz counter-
tops, stainless steel appliances and 
full-size washers/dryers. Community 
amenities include a rooftop deck, a 

club room with indoor and outdoor 
space, a landscaped public plaza with 
three venue spaces, a kayak launch 
and grilling stations. Additionally, 
Marina Square features 9,158 square 
feet of retail space divided into three 
units. Currently named tenants in-
clude the Market at Marina Square 
and the YMCA.

BEARROCK INVESTMENTS 
BUYS SILVERCREEK ASSISTED 
LIVING IN IDAHO FOR 
$6.4 MILLION, PLANS 
WORKFORCE HOUSING 
CONVERSION
HAILEY, IDAHO — Seattle-based 
BearRock Investments LLC has pur-
chased Silvercreek Living, an assisted 
living community in Hailey, for $6.4 
million. The buyer plans to convert the 
property into workforce housing. Hai-
ley is a small city of fewer than 10,000 
residents south of the Sun Valley-
Ketchum metro area in Central Idaho. 
Located on McKercher Boulevard, 
the 24,600-square-foot asset consists 
of two 12,000-square-foot buildings, 
each off ering 16 studio apartments 
and a large commercial kitchen. Paul 
Kenny of Paul Kenny & Matt Bogue 
Commercial Real Estate represented 
the buyer and undisclosed seller in 
the deal.

MATTHEWS NEGOTIATES 
$5.9 MILLION SALE OF 
7-ELEVEN-OCCUPIED 
PROPERTY IN EVERETT
EVERETT, WASH. — Matthews Real 
Estate Investment Services has ar-
ranged the $5.9 million sale of a sin-
gle-tenant property in Everett, about 
25 miles north of Seattle. The build-
ing, which is situated at 7500 Hard-
eson Road, is occupied by 7-Eleven on 
a net-lease basis. Brandon Sontz, Nick 
Hahn and Chad Kurz of Matthews 
brokered the transaction. A local de-
veloper sold the property to an undis-
closed buyer.  

Located in Portland, Ore., The Beverly features ground-� oor retail space and 53 
residential units. (Photo credit: Red Studio LLC)

Located at 9713 233rd Ave. East in Bonney Lake, Wash., The Cascade Building 
features 184,000 square feet of Class A industrial space.
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STRATEGIC APARTMENT INVESTORS REMAIN 
UNDETERRED
While interest rate hikes have slowed transaction volume, long-term buyers will pull the trigger if the deal 
checks all the right boxes.
By Kristin Harlow

see INDUSTRIAL page 20

Suburban Chicago Office 
Landlords Still Face Tough Times  

page 18

         see MULTIFAMILY page 22 

Multifamily transaction activity 
slowed in the second half of 
2022 and continues to remain 

muted due to pricing uncertainty. U.S. 
multifamily sales totaled $187 bil-
lion in 2022, down 16.1 percent from 
$222.9 billion in 2021, according to 
Yardi Matrix. 

The Federal Reserve has raised its 
key short-term rate, the federal funds 
rate, eight times over the past year for 
a total of 450 basis points in an aggres-
sive move to fight inflation. The Fed’s 

actions have led to a sharp rise in com-
mercial mortgage rates, which have a 
significant impact on pricing, states 
Yardi Matrix. The 10-year Treasury 
yield, the benchmark for permanent, 
long-term financing, is now hovering 
around 3.9 percent, up from 1.9 per-
cent one year ago.

Heartland Real Estate Business spoke 
with a few multifamily owners across 
the Midwest to gauge their reactions 
to current market conditions and as-
sess their investment strategies for the 

year ahead.
“In the current climate with infla-

tion and rising interest rates, we’re a 
bit more cautious, but no less active in 
scouring the market for great invest-
ments,” says Tim Donovan, director 
of investments for Midloch Invest-
ment Partners. “Investment sales are 
happening in this market, including 
by us, but it’s generally taking longer 
for buyers and sellers to agree on a 
price, and for buyers to raise the eq-
uity required to meet lender terms for 

permanent financing.” 
In January, the Consumer Price In-

dex rose 6.4 percent over the same 
period a year ago. While that’s signifi-
cantly lower than the year-over-year 
increase of 9.1 percent in June 2022, 
it’s still much higher than the Fed’s 
inflation target of 2 percent.

Midloch, a real estate investment 
firm and fund manager with offices in 
Chicago, Milwaukee and Minneapo-
lis, focuses on small- to middle-market 
joint venture equity investments, typi-

INDUSTRIAL DEVELOPERS BET ON TENANT DEMAND
Despite economic volatility, builders are underway on large-scale projects in Midwest. 
By Kristin Harlow

The combination of strong absorp-
tion in the U.S. industrial real 
estate market and rising con-

struction costs has led to healthy rent 
increases for landlords. The average 
in-place rent nationally for industrial 
product was $7.10 per square foot tri-
ple net in January, up 6.9 percent year-
over-year and seven cents higher than 
December, says CommercialEdge. 

While increased rents are a sign of 
strong demand, they are also a result 
of heightened construction costs due 
to inflationary pressures. Developers 
are forced to pass these costs on to 
tenants. Interest rate hikes and infla-
tion challenges have also caused some 
projects to be put on hold. 

Nationally, 691 million square feet 
of new industrial space is under con-
struction, reports CommercialEdge. 
An additional 706.6 million square 
feet is in the planning stages. 

Heartland Real Estate Business spoke 
with three Midwest-based develop-
ers to highlight some large projects 
underway in the region and gauge 
their reactions to current market con-
ditions. The owners discuss site selec-
tion, how they assess the need for new 
development and what’s currently on 
tenants’ wish lists. 

River Valley Business Park
The Opus Group has started site-

work for River Valley Business Park in 

Pandemic-Fueled Trends 
Continue in Twin Cities Market

page 19

2023 Illinois Economic 
Development Supplement

page 23

The Opus Group is building River Valley Business Park in Shakopee, Minnesota. The two-
building project is slated for completion in December.
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NORTH TEXAS EMERGES AS ENTERTAINMENT MAGNET
From rampant growth across all segments of the population to simple cultural preferences, operators 
have ample incentive to target this region.
By Taylor Williams

SEE ENTERTAINMENT page 35

HOW TO CURATE UNIQUE RETAIL EXPERIENCES 
IN POST-PANDEMIC MIXED-USE ENVIRONMENTS
As often seems to be the case, the tastes and preferences of consumers who drive these design and 
development trends are in a state of fl ux.
By Barry Hand, principal at Gensler

SEE CURATION page 38

INSIDE THIS ISSUE

A New Subcategory of Industrial 
Begins Attracting Investors' Attention

In a recent tour of a name-brand cor-
porate campus, the host carefully 
explained to our team that his com-

pany’s policy regarding working from 
home (WFH) and returning to the offi ce 
(RTO) remained loose as they complet-
ed a “year of learning.”

This “learning” presumably involved 
listening to staff, observing who badges 
in when and where, experimenting with 
what works and what doesn’t and re-
solving the best way to get their arms 
around the most effective policies. 

This explanation has surely been giv-
en repeatedly in recent years. It appears 
most companies prefer to bring their 
people back to the offi ce, but they also 
want to adopt policies that will work 
best for employees and customers, as 
well as the future of their organizations. 

While there are outliers that have in-
stituted clear return-to-offi ce directives, 
most fi rms are adopting change man-
agement strategies organized around at-
tracting staff back to the offi ce. They are 
doing this by leaning on experiences and 

pages 32-33

pages 28-29

Why Sports-Anchored Entertainment 
Districts Are Complete Game-Changers

North Texas is attracting new and 
existing entertainment concepts 
at a frenetic pace as operators of 

these facilities seek to position them-
selves squarely in pathways of major 
growth and capitalize on any remaining 
pent-up demand from the pandemic.

According to a 2022 report from the 
North Central Texas Council of Gov-
ernments, the region’s population sur-
passed 8 million last year. In addition, 
more than 20 cities in North Texas — the 
area that includes and surrounds the 
Dallas-Fort Worth (DFW) metroplex — 
saw their populations swell by 10 per-
cent or more on a year-over-year basis 
between mid-2021 and mid-2022. This 
growth inevitably encompasses key de-

mographics that entertainment opera-
tors covet, including families with chil-
dren and young working professionals.

High-paying jobs continue to fl ow 
into DFW in the form of corporate re-
locations and consolidations. Devel-
oper KDC recently began construction 
on Wells Fargo’s 850,000-square-foot 
regional campus in Irving. New pieces 
of the PGA of America’s headquarters 
campus in Frisco are coming on line ev-
ery quarter and sparking feverish devel-
opment in surrounding neighborhoods. 
Global engineering consultant AECOM 
and construction machinery manufac-
turer Caterpillar are also in the process 
of relocating their headquarters from 
Los Angeles to Dallas, among others. 

The Grandscape Observation Wheel adds a new dimension to the development’s robust 
lineup of entertainment offerings. With seating for up to eight persons per gondola, entire 
families can enjoy a ride. A date for two in the VIP glass fl oor gondola is also an option.

Pictured is a rendering of a streetscape of Fields West, a 190-acre mixed-use development 
in Frisco. The project has been designed with the post-pandemic shopping and dining 
experience in mind and will feature a high level of walkability and numerous open spaces.
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The Rapid, Remarkable Rise 
of Boston’s Seaport District 
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SEE TENANTS page 28

SEE LIFE SCIENCES page 30

MIXED-USE OWNERS FACE RETAIL TENANCY DILEMMA
A need to sign well-capitalized tenants that can afford premium rents is clashing with the longstanding 
requirement to feature local placemakers.
By Taylor Williams

Talk about a spark.
When Spark Therapeutics an-

nounced plans at the end of last 
year to develop a $575 million gene 
therapy manufacturing plant in Phila-
delphia, the news ignited the city’s 
evolution into a destination for the 
largest, most innovative life sciences 
fi rms in the world.

Over $1 billion in venture capital 
investment dollars are pouring into 
more than 50 Philadelphia life sciences 

companies that employ some 20,000 
people, generating unprecedented de-
mand for lab space. Supply is limited 
— even with 1 million square feet of 
lab space in development — and this 
shortage is driving some developers to 
capitalize on the demand by convert-
ing existing building stock. 

Moving Beyond Meds & Eds
Philadelphia is a long-reputed 

“meds and eds” city, meaning it’s 

How Entertainment Operators Are 
Rethinking Experiential Retail (Again)

pages 24-26

PHILADELPHIA EMERGES 
AS A LIFE SCIENCES HUB
Billions of dollars in fresh capital are � owing into 
the market, creating a mad dash for space.
By Jamie Rash of Keystone Development + Investment

As the pandemic recedes from the 
minds and wallets of American 
consumers, the food and beverage 

(F&B) industry fi nds itself embroiled in 
a host of new fi nancial problems, driven 
this time by pure economics rather than 
public health. 

Infl ation and supply chain disrup-
tion are working both in tandem and 
within independent channels to bring 
new hardships to the sector, mainly in 
the form of elevated costs and delayed 
timelines for operating and expanding 
restaurants of all types. At the same 
time, F&B owners and operators fi nds 
themselves awash with pent-up de-
mand to dine out, drink, socialize and 
enjoy entertainment attractions and ac-

tivities. Meanwhile, across the North-
east, quality F&B spaces that went dark 
during the fi rst 18 months of the pan-
demic have largely been reabsorbed.

That confl uence of circumstances en-
capsulates major incentives and oppor-
tunities for landlords to raise rents. Add 
in the fact that these property owners 
havein many cases been operating on 
deferred, reduced or restructured rent 
payment schedules for much or all of 
the last two years, and the move to push 
F&B rents is even more justifi able. 

For owners of traditional retail 
product — from power centers to 
neighborhood strip malls to single-
tenant, net-leased assets — the situa-
tion is somewhat simpler. In the current 

Pictured is The Curtis, Keystone Development + Investment’s life sciences facility in 
Philadelphia that is a redevelopment of a historic publishing house. With demand for the 
product type booming across the city and tenants often unable to wait for new construction 
to be completed, conversion plays like this one are becoming increasingly popular.

Pictured is a rendering of retail spaces at USQ, a 2.7 million-square-foot mixed-use 
development in the Somerville area of Boston. The developers of the project have 
placed major emphasis on elevating the businesses of the neighborhood’s retailers and 
restaurants through activation and effective use of open public spaces.

In a landscape increasingly dominated by on-
line retail, shopping center owners are embrac-
ing a local-centric approach to draw patrons 

away from their devices and into the heart of their 
communities. Jeff Axtell, executive vice president 
of development at Phoenix-headquartered Vestar, 
sheds light on the importance of community-driv-
en retail in today’s shopping environment. 

With a focus on creating vibrant community fo-
cal points, Vestar has integrated local businesses 

into its large-scale properties, fostering loyalty 
among customers along the way. Axtell shares 
insights into the success of Vestar’s community-
focused approach, which can create local engage-
ment, tenant satisfaction and overall property 
success.  

WREB: Why is community-driven retail impor-
tant nowadays? 

Understanding the relevance of macro-movements in the world of 
design plays an ongoing and important role for interior design 
leaders. As such, leading fi rms continue to explore shifts in per-

ception and styles by analyzing macro movements — not micro-trends 
or fads, as fads fade. Instead, they focus on global movements and style 
sentiments that have the longevity and endurance to directly infl uence 
multifamily interior design trends for years to come.

On The Global Horizon
This year, our team executives traveled to Milan, Italy to attend the In-

ternational Salon & Furnishings Exhibition, Salone del Mobile di Milano.

RETAIL OWNERS ENCOURAGE 
PATRONS TO ‘SHOP LOCAL’ 
THIS HOLIDAY SEASON
Shopping center owners are utilizing the local approach 
to encourage consumers to leave the screens behind 
in favor of frequenting their local stores.
By Nellie Day

see RETAIL, page 22

see MULTIFAMILY DESIGN, page 21

EMERGING MULTIFAMILY INTERIOR DESIGN 
TRENDS FOR 2024 AND BEYOND

Form, function and longevity are priorities for 
multifamily developers and their residents, 
with recent global and domestic expositions 
highlighting these trending topics.  
By Chelsea Dora-Shibley

Long Beach Retail Sees Challenges 
in Downtown, Success on Second 
Street page 14

For Landlords and Tenants — 
Communication Is Key

page 18

Consider Constitutionality in 
Property Taxation

page 20
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Apartment design is soaring to new heights with these exaggerated double-volume custom 
lighting � xtures from a rendering of Moda Luxe in Salt Lake City. (Design by HPA Design 
Group)

Family friendly activities like mini golf provide fun 
entertainment for all ages, providing reasons for families 
to visit again and again. 

www.REBusinessOnline.com August 2023 • Volume 24, Issue 5

INSIDE THIS ISSUE

Richmond is receiving consider-
able investor attention, and for 
good reason. The city inher-

ently has a status being the state capi-
tal for Virginia, which CNBC named 
No. 2 in its “Top States for Business” 
ranking for 2023. Additionally, the 
city and its surrounding suburbs 
boast higher education institutions 
and a diverse economy comprising 
advanced manufacturing, corporate 

services, life sciences, IT, e-commerce 
and logistics, finance and insurance 
and food-and-beverage employers. 

Of note, CoStar Group is underway 
on its $460 million corporate campus 
expansion along the Jamestown Riv-
er downtown, and The LEGO Group 
broke ground on its $1 billion factory 
in nearby Chesterfield County that is 
set to open in 2025.

Richmond is also home to cultural 

institutions such as the Virginia Mu-
seum of Fine Arts and the Library of 
Virginia.

Jennifer Wakefield is the president 
and CEO of Greater Richmond Part-
nership (GRP), a regional economic 
development organization. She leads 
the 13-person team that is tasked 
with attracting businesses that need 
industrial, office and flex spaces. 
Wakefield says one of Richmond’s 

strongest selling points is its proxim-
ity to Washington, D.C.

“The nation’s capital is only two 
hours north, so greater Richmond 
serves as a strategic location for hu-
man capital, as well as establishing 
those valuable relationships,” says 
Wakefield.

Wakefield spoke with Southeast 

Population growth, tourism industry help Florida's retail sector to stand out as a 'gold star.'
By Hayden Spiess

RETAIL REIGNS SUPREME IN SUNSHINE STATE

MG Developer, Baron Property Group to 
Develop $600M Metro Center in South Florida

pages 19-22page 6

New Hires and 
Promotions

Richmond 
Market Highlights

pages 23-25

Orlando Market 
Highlights

Retail in Florida has proven to be 
a consistent winner, even as the 
state encounters the same mac-

roeconomic headwinds hitting the 
rest of the country. Fueled by growing 
demand and lower supply, the sector, 
and leasing activity in particular, is 
boasting unparalleled performance.   

Brokers and developers who were 
interviewed for this article uniform-
ly point to the sustained population 
surge as the driving force behind the 
success of retail real estate throughout 
the entirety of Florida. 

Joe Gallaher, a partner with NAI 
Miami|Fort Lauderdale, puts it suc-
cinctly: “It’s different from the rest of 
the nation, just based on the influx of 
residents that we get to the state every 
day; there is always an increasing de-
mand for retail.”

Robert Spratt, president of Hill Part-
ners, an owner and developer based 
in Charlotte, North Carolina, affirms 
that Florida “continues to benefit 

from the shift of the population to the 
South.”

Josh Beyer, senior vice president of 
development with The Sembler Co., a 

retail management and development 
company based in St. Petersburg, con-
curs. 

“Florida’s population continues to 
be on a really high-growth path,” says 
Beyer. “The Southeast  as a region is 
marked by very healthy retail on the 
whole, but Florida stands out as a 
gold star.”

In December 2022, the United States 
Census Bureau reported that Florida 
was the fastest growing state in the 
country for the year. The state’s pop-
ulation increased by 1.9 percent be-
tween 2021 and 2022, reaching 22.2 
million people and marking the first 
time the Sunshine State led the coun-
try in population growth since 1957. 
Florida has also held the title of being 
the third-most populated state since 
2014 when it surpassed New York. 

The moniker of “Sunshine State” 
gestures toward what sources say is 

The head of Greater Richmond Partnership details the demand drivers in Virginia's state capital.
Interview by John Nelson

THE FUTURE IS NOW IN RICHMOND

page 10

 see RICHMOND, page 30

 see FLORIDA, page 27

South Florida remains a destination for large-scale mixed-use developments, such as 
The Pomp. In addition to the existing Harrah’s Pompano Beach casino, the project will 
offer 1.3 million square feet of retail and entertainment space, among other uses.

Rendering courtesy of The Cordish Cos.

Miami Multifamily 
Snapshot

page 26
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Whether located in suburbs or downtowns, many of today’s shopping 
centers are taking design inspiration from the urban environment.
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M O U N TA I N  S TAT E S
GARRETT COS. SELLS 
TWO-PROPERTY MULTIFAMILY 
PORTFOLIO IN METRO 
DENVER TO HARBOR GROUP 
FOR $132.5 MILLION
CASTLE ROCK AND DENVER, COLO.
— The Garrett Cos. has completed the 
sale of a two-property multifamily 
portfolio, totaling 434 apartments, to 
affi  liates of Harbor Group Internation-
al for $132.5 million. The portfolio in-
cludes the Prospector Modern Apart-
ments at 3360 Esker Circle in Castle 
Rock and Ladora Modern Apartments 
at 18590 E. 61st Ave. in Denver. Pros-
pector features 238 one-, two- and 
three-bedroom fl oorplans averaging 
1,013 square feet, while Ladora of-
fers 196 one-, two- and three-bedroom 
fl oorplans with an average apartment 
size of 1,024 square feet. Both assets 
were built in 2023 and are approach-
ing lease up. Community amenities 
at the properties include resort-style 
pools, fi tness centers, mail and pack-
age services, and pet parks and spas. 
Terrance Hunt, Shane Ozment, Andy 
Hellman and Justin Hunt of CBRE’s 
multifamily investment properties 
team in Denver represented the seller. 
Shawn Rosenthal, Jason Gaccione and 
Jake Salkovitz of CBRE’s New York of-
fi ce, along with Brady O’Donnell and 
Jill Haug of CBRE’s Denver offi  ce, ar-
ranged acquisition fi nancing for the 
buyer.

MOUNTAIN WEST PURCHASES 
101,025 SF SECURE SELF 
STORAGE IN CLINTON
CLINTON, UTAH — Mountain West 
Self Storage has acquired Secure Self 
Storage, a 101,025-square-foot facil-
ity in Clinton, about 30 miles north of 
Salt Lake City. A family development 
group sold the asset for an undis-
closed price. Secure Self Storage con-
sists of four one-story buildings off er-
ing a total of 647 climate-controlled 
and non-climate-controlled units. The 
facility has brick front dividers with 
metal interior walls, standing-seam 
metal roofs, roll-up doors and asphalt 
driveways. Jordan Farrer and Adam 
Schlosser of the LeClaire-Schlosser 
Group of Marcus & Millichap rep-
resented the seller and procured the 
buyer in the transaction.

THREE RESTAURANTS SIGN 
LEASES AT $1.2 BILLION 
VALLEY GROVE DEVELOPMENT 
IN PLEASANT GROVE
PLEASANT GROVE, UTAH — Three 
restaurants have signed new leases at 
Valley Grove, a mixed-use property 
currently being developed by St. John 
Properties in Pleasant Grove, about 35 
miles south of Salt Lake City. Wayback 
Burgers, The Smoked Taco and Sip’N 
Drinks & Treats are scheduled to open 
at the property later this year, occupy-
ing spaces totaling 6,011 square feet. 
Upon full build-out, the cost of the 
project, which features offi  ce, retail, 

hotel and research and development 
space, is expected to total $1.2 billion. 
Ryan Stewart, Erik Hulbert and Chris 
Flesner of Mountain West Commer-
cial represented Wayback Burgers in 
the lease negotiations. Stewart also 
represented The Smoked Taco in ne-
gotiations. Roger Woolstenhulme and 
Collin Cook of Wyngate Properties 
represented Sip’N Drinks & Treats. 
Other retail tenants at Valley Grove in-
clude AT&T, Café Rio, Da Cloud Boba 
Shoppe, Jersey Mike’s Subs, Kolache 
Krave, R&R BBQ, Starbucks Coff ee, 
Slim Chickens, Verizon and Village 
Baker.

BKM CAPITAL PARTNERS 
ACQUIRES WEST 6TH CENTER 
INDUSTRIAL FACILITY 
FOR $10.7 MILLION
DENVER — BKM Capital Partners 
has purchased West 6th Center, a 
light industrial property at 1780 W. 
6th Ave. in Denver, for $10.7 million. 
BKM acquired the asset through a 
joint venture partnership with Ter-
raCore Capital. Built in 1995, the fa-
cility features a 69,575-square-foot 
unit, a 29,745-square-foot unit and 
a 23,463-square-foot unit. The asset 
off ers 16- to 20-foot clear heights, a 
small offi  ce component, 50,000 square 
feet of secured yard space, two over-
sized grade-level loading doors, 26 
dock-high doors and fi ve mobile 
metal ramps to convert select dock-
high doors to drive-in doors. At the 
time of sale, three tenants fully occu-
pied the 122,783-square-foot small-
bay industrial building. BKM plans 
to invest $7 million into a value-add 
repositioning plan to modernize the 
asset. Plans include upgrades to the 
property’s roof, parking lots, HVAC 
systems, paint scheme, landscap-
ing, signage and storefronts, as well 
as capital for speculative tenant im-
provements. The buyer plans to di-
vide the 69,575-square-foot property 
and convert it into four smaller units 

to create six total units ranging from 
20,464 square feet to 40,928 square 
feet. Alec Rhodes, Aaron Valdez and 
Raymond Trevisan of Cushman & 
Wakefi eld represented the undis-
closed seller, while BKM represented 
itself in the deal.

SRS REAL ESTATE PARTNERS 
BROKERS $5.3 MILLION SALE 
OF PETSUITES LOCATION IN 
HERRIMAN
HERRIMAN, UTAH — SRS Real Es-
tate Partners has arranged the pur-
chase of a newly constructed retail 
property, located at 5116 Denali Park 
Drive in Herriman, about 20 miles 
southwest of Salt Lake City. A Wash-
ington-based private investor in a 
1031 exchange acquired the asset from 
a developer for $5.3 million. PetSuites, 
which opened in November 2023, oc-
cupies the 10,953-square-foot prop-
erty. The tenant has a 20-year lease in 
place. PetSuites operates more than 80 
locations nationally with services in-
cluding daycare, boarding, grooming 
and training for pets. Susan Harris of 
SRS represented the buyer, while JLL 
represented the seller in the deal.

MCA REALTY ACQUIRES 
70,301 SF COMMERCE 
CENTER I INDUSTRIAL PARK 
IN AURORA
AURORA, COLO. — MCA Realty 
has purchased Commerce Center I, 
a three-building industrial business 
park at 15200 E. 33rd Place, 15250 E. 
33rd Place and 15201 E. Moncrieff  
Place in Aurora. Commerce Center 
I was acquired through the fi rm’s 
MCA Realty Industrial Growth Fund. 
An undisclosed seller sold the asset 
for $9.2 million. MCA Realty plans 
to spend about $1.2 million on inte-
rior and exterior renovations that will 
include exterior paint, renovations 
to the parking lot, exterior lighting 
upgrades, HVAC repair and replace-
ment, upgraded signage and land-
scaping, new loading doors, a remote 
monitored security system, and reno-
vations to interior storefronts and 
warehouse space. Built in 1985, the 
three-building, 70,301-square-foot in-
dustrial business park was fully oc-
cupied at the time of sale. T.J. Smith, 
Nick Rice and Matt Keyerleber of Col-
liers represented MCA Realty and the 
seller in the transaction.  

MARCUS & MILLICHAP 
BROKERS $2.1 MILLION 
SALE OF MEDICAL OFFICE 
PROPERTY IN LAKEWOOD
LAKEWOOD, COLO. — Marcus & 
Millichap has arranged the sale of an 
offi  ce building in Lakewood, a fi rst-
ring suburb of Denver. A private in-
vestor purchased the asset from a 
limited liability company for $2.1 mil-
lion. Located at 3405 Yarrow Street, 
the property off ers 7,053 square feet of 
Class B offi  ce space. Built in 2023, the 
building is fully occupied by Stanbrick 
Dental and Dental Care Alliance. Erik 
Enstad, Chadd Nelson and Brandon 
Kramer of Marcus & Millichap’s Den-
ver offi  ce represented the seller, while 
Chris Lind, Mark Ruble, Zack House 
and Sean Lenchner of Marcus & Mil-
lichap’s Phoenix offi  ce represented 
the buyer in the deal. Adam Lewis of 
Marcus & Millichap served as Colo-

Ladora Modern Apartments in Denver features 196 apartments, a resort-style pool, 
� tness center, mail and package services and a pet park and spa. (Photo credit: C2 
Media)

Located at 1780 W. 6th Ave. in Denver, West 6th Center currently features three light 
industrial units.
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The Salt Lake City multifamily market has ex-
perienced signifi cant growth in recent years. This 
refl ects the infl ux of new residents to the State of 
Utah, in addition to notable increases in average 
household income. Developers have responded 
to this growing demand by delivering an unprec-
edented amount of rental housing inventory to the 
market. Since 2020, new deliveries averaged 12 per-
cent of Salt Lake’s inventory base each year. 

Despite increases in apartment supply, overall 
fundamentals remain strong. Last year’s vacancy 
rates remained below 4 percent for the 12th con-
secutive year, while rental rates surged from $1,182 
to $1,654 between 2020 and 2023. Salt Lake City’s 
renowned access to the outdoors and high quality 
of life place the city in a league of its own, position-
ing it to continue to capture apartment demand for 
years to come.

What Sets Salt Lake Apart
The Salt Lake City multifamily market stands out 

due to several key features. First, it off ers aff ord-
ability. Rental rates remain below 30 percent of resi-
dents’ average income despite overall increases in 
apartment prices. Second, Salt Lake City provides 
unparalleled access to outdoor recreation without 
compromising on urban amenities. Residents can 
enjoy hiking, camping and skiing just a short drive 
away, all while maintaining access to city conve-
niences like restaurants, bars, public transit and an 
accessible international airport. 

Ongoing development projects like LHM’s North 
Temple development, as well as the potential ar-
rival of an MLB team in Salt Lake City, also signal a 
promising future for the multifamily market. With 
sustained development and the city’s advantageous 
position, the anticipated infl ux of new residents is 
poised to enhance its attractiveness and long-term 
viability.

Class A Test
The surge in Salt Lake’s multifamily market has 

set a new benchmark with the emergence of true 
Class A apartments, distinguishing them from all 
other options. Noteworthy projects like Liberty SKY 
(Salt Lake’s fi rst multifamily high rise), the Charles 
and Hardware Village have demonstrated a strong 

demand for Class A apartments by maintaining sta-
bility despite an increase in overall apartment sup-
ply. Recent Class A deliveries like Bridge Investment 
Group’s Post District have experienced remarkable 
leasing velocity, showcasing the sustained demand 
for Class A dwellings. The depth of the Class A mar-
ket will continue to be tested as new developments 
like Astra, Utah’s tallest tower, and Worthington 
come online. Considering the 100 percent success 
rate of the previously mentioned Class A projects, 
there’s optimism that these new endeavors will eas-
ily attract tenants.

Going Forward — 2024 And Beyond 
There may be a slight uptick in the vacancy rate 

and a decrease in rentals over the next two years 
with record-breaking deliveries in Salt Lake, par-
ticularly in downtown. However, certain types and 
classes of multifamily properties are positioned to 
withstand this challenge better than others. These 
include townhomes, garden-style apartments, Class 
A projects and those with larger unit sizes. Despite 
short-term fl uctuations, the multifamily market is 
expected to maintain resilience in the long run. Fac-
tors like construction pauses and sustained immi-
gration — driven by the city’s strong fundamentals 
and diverse economy — as well as quality of life 
will contribute to its enduring stability.

Meet our new
SALT LAKE CITY INVESTMENT SALES TEAM
We are pleased to announce the arrival of a group of talented industry professionals who will enhance 
our investment sales capabilities in the Rocky Mountain region. Alongside our established debt + equity 
producers, they are committed to providing exceptional service and advice to our valued clients.

RAWLEY NIELSEN
Managing Director

MARK JENSEN
Managing Director

Commercial Real Estate Debt + Equity | Investment Sales | Loan Servicing | Fund Management northmarq.com/salt-lake-city

DARREN NIELSEN
Senior Vice President

SLC MULTIFAMILY SEES GROWTH IN RECENT YEARS

 Kip Paul Michael King JT Redd
 Vice Chair Director Senior Associate

Cushman & Wake� eld
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THE HIDDEN GOOD NEWS OF SLC’S INDUSTRIAL MARKET
The Utah industrial market contin-

ues to perform very well given the 
reduction in the average deal size in 
2023 (illustrated in the charts for both 
Utah and Salt Lake Counties below). 

The entrepreneurial spirit that con-
tinues to be the backbone of Utah’s 
economy is evident with the smaller 
lease sizes. This was a welcome op-
portunity for companies confined to 
limited options for growth over the 
past economic run-up. However, we 
have seen a notable increase in out-of-
market tenant inquiries, with many in 
search of larger blocks of space in the 
New Year. We expect the pendulum 
to swing the other direction this year 
with an increase in the average square 

footage of completed deals, an overall 
increase in the number of deals and a 
reduction in the vacancy rates, which 
will put a solid floor on lease rates. 

The reduction in vacancy is most 
attributable to the stark reduction 
of construction deliveries in the two 
main county markets, Salt Lake and 
Utah counties (per the charts below). 
This dramatic reduction in specula-
tive building activity is “on brand” for 
Utah, being a very disciplined market 
for new construction compared to 
several other high-growth Western 
markets that we are often compared 
to. While we see some continued in-
terest from the institutional develop-
ers, it’s the local developer set that has 

remained sold on the Utah story.
Several large-scale development 

projects appear more viable now. This 
is partly due to a rapid expansion of 
Utah’s Inland Port Authority, which 
will include seven new submarkets 
from the initial charter at Salt Lake’s 
airport-adjacent north west quadrant. 
This action opens up opportunities 
and benefits in terms of being under 
the umbrella of the Inland Port Au-
thority for outlying areas where land 
and labor are attractive. At the same 
time it expands the Port Authority’s 
mission of implementing sustainable 
logistics solutions for the state.

We believe the outlook for 2024 will 
be a remarkably healthy year for In-

dustrial movement in the state. There 
are many exciting things currently in 
the works that we are unable to dis-
close just yet. Stay tuned!

Charts courtesy of Collers

Jarrod Hunt
Vice Chair, 
Colliers

Salt Lake County 
Deal Count & Vacancy

Utah County 
New Deliveries

Salt Lake County 
New Deliveries (SF)

Utah County Deal Count & Vacancy
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AS THE GLOBAL OFFICE LANDSCAPE CHANGES, SLC RESPONDS WITH RESILIENCE
The global offi  ce landscape has 

markedly changed post-pandemic. 
Now, amidst economic headwinds 
and the ongoing stabilization of re-
turn-to-offi  ce mandates, U.S. offi  ce 
markets like Salt Lake City are un-
dergoing various shifts that are set to 
shape real estate dynamics in 2024. 
At the same time, Utah’s economy 
remains a highly desirable location to 
do business, in large part bolstered by 
an exceptionally strong talent pool.

What’s Changing: Development 
Slowdown Poised to Ease Supply 
Demand Imbalances

Salt Lake City saw a 42 percent year-
over-year decrease in total offi  ce space 
under construction in fourth-quarter 
2023, marking an all-time low. High 
interest rates, along with record-high 
vacancies, will continue to deter de-
velopers from breaking ground in 
the near term without signifi cant pre-
lease activity. This thinning construc-
tion pipeline will likely reduce supply 
side risks over the next several years 
as demand can be placed within sec-
ond-generation space with elevated 
vacancy. Existing properties — espe-
cially in amenity-rich locations — will 
do well to attract tenants. The empha-
sis on creating a collaborative and in-
viting workspace will continue to be 
important to bring employees into the 
offi  ce. 

Projects that are moving from 
planned to under construction are 
hedging their risk by requiring pre-
leasing prior to breaking ground. Many 
have been sidelined for years or aban-
doned entirely. Those that are moving 
forward are innovative developments 
that integrate the increasingly popu-
lar live-work-play atmosphere. They 
include the Point in Draper, a highly 
anticipated mixed-use development 
encompassing everything from offi  ce 
space to housing and retail. However, 
even high-profi le projects will require 
signifi cant pre-lease activity to kick off  
any offi  ce construction.

What’s Staying Constant: 
Utah’s Economic Strength

While not immune from global and 
national economic headwinds, Salt 
Lake City remains one of the coun-
try’s most coveted regions to do busi-
ness. Namely, the city benefi ts from 
a remarkably strong talent pool that 
ushers in growth across a wide range 
of industries. The legal and tech sec-
tors have especially shined in recent 
years. Legal industry leasing activity 
accounted for 32 percent of the lease 
activity in the Central Business Dis-
trict (CBD) in 2022 and 15 percent in 
2023. Location, quality, fl exibility and 
amenities have all played major roles 
in attracting national law fi rms down-
town, with most fl ocking to high-

quality spaces like 95 State, 222 Main, 
One Utah Center, 650 Main and Sec-
ond & State.

Salt Lake City has also emerged as 
a thriving tech hub, securing the No. 
4 spot in high-tech job growth across 
the U.S. and Canada in 2023. At 23 
percent, the region far outpaces the 
national growth rate of 10 percent, 
adding more than 11,000 high-tech 
jobs and 32,000 offi  ce-using jobs dur-

ing 2021 and 2022. This impressive 
performance doesn’t appear to be fad-
ing anytime soon, either. 

Salt Lake City currently ranks No. 
2 for industry momentum gain – sur-
passed only by Austin — and ranks 
among the top-fi ve resilient tech mar-
kets poised for renewed growth. Tech 
talent will continue to play a key role 
in Utah’s overall economic vitality 
throughout 2024 and beyond, well po-

sitioning the state to weather ongoing 
economic challenges. 

Nadia Letey
Senior Vice President, 
CBRE

OUR LENDING CRITERIA

LENDING AREA:
U.S. & CANADA

MIN/MAX LOAN AMOUNT:
UP TO $100M 

TERM:
UP TO 3 YEARS

AMORTIZATION:
INTEREST ONLY

RATE:
FLOATING OVER WSJP 
(VARIES BASED ON LOAN TYPE) 

LOAN TO COST:
UP TO 80% LTC

ASSET TYPE:
RESIDENTIAL, 
MULTI-FAMILY, 
INDUSTRIAL, 
OFFICE, 
SELF-STORAGE,
LIMITED SERVICE HOTELS,
RETAIL 

LOAN TYPE:
CONSTRUCTION, 
BRIDGE, TERM, 
INVENTORY, 
LAND, 
LOT DEVELOPMENT, 
MEZZANINE, 
PREFERRED EQUITY

SECURITY:
1ST OR 2ND MORTGAGE,
NON-RECOURSE AVAILABLE

Capital is a commodity, but trusted service and consistent excellence are not. 
Flexibility, speed, innovation and a hands-on nimble approach distinguish the Trez 
Capital experience. We go beyond the transaction and invest the time to deliver 
exceptional results and build longstanding relationships. 

Trez Capital is a trusted provider of private commercial real estate financing solutions 
in the U.S. and Canada. With over $5* billion in AUM, we have funded more than 
1,700 transactions totaling in excess of $18.5 billion since the firm’s inception in 1997.

SEATTLE, WASHINGTON
$41,400,000 – Construction

VANCOUVER, WASHINGTON
$9,528,000 – Lot Development

Brody Toigo
Managing Director
Head of Origination, Western U.S.
Direct: 236.833.5392
brodyt@trezcapital.com

*Corporate Group AUM includes assets held by all Trez related entities as well as  $3.0B Manager AUM 
(Trez Capital Fund Management Limited Partnership).

Trez Capital:
A Powerhouse
in Commercial 
Real Estate
Lending

OFFICES ACROSS NORTH AMERICA trezcapital.com

SEATTLE, WASHINGTON
$25,762,000 – Construction

SALT LAKE CITY, UTAH
$31,900,000 – Construction
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Multifamily Stabilizes as the 
Metro Population Grows 
By Benjamin Galles, Senior Vice President, 
CBRE 

The outlook for 
the Reno multifam-
ily market in 2024 
is similar to how 
the year panned 
out in 2023. There 
is significant inter-
est in Reno from in-
vestors across asset 
types, earning us a 
ranking on Business 
Insider’s list of the 
top 15 hottest real 

estate markets for the next decade.
Northern Nevada’s continued job 

growth has piqued investors’ inter-
est in owning multifamily properties 
within the state. This growth will con-
tinue as existing companies expand 
their presence in the market, proving 
their commitment to the city and peo-
ple of Northern Nevada.

The current elevated construction 
costs and construction loan costs 
could pose a roadblock to developers 

meeting the anticipated demand in 
the next 12 to 24 months. That being 
said, there are currently 4,700 apart-
ment units under construction in the 
market. This will likely be absorbed 
by people moving into Reno from out-
side the region.

Unlike other markets we’ve seen 
across the country, very few loans in 
our region have maturities over the 
next 12 months. This means seller 
motivation in Reno remains low to 
moderate when it comes to offload-
ing properties. The lack of debt events 
where owners will be pressed into a 
sell or refinance circumstance should 
prevent the values of these assets from 
significantly declining. This is one rea-
son why Reno is favored as a multi-
family market.

Since September 2023, around 26 
percent of all multifamily sales have 
included bank financing — and nearly 
all of them were loans with 50 percent 
loan to value or less. The remaining 
transactions have been completed 
with owner financing or were all-cash 
transactions.

Current market cap rates in the past 
12 months have ranged from 5.25 per-
cent to 5.75 percent. We have started 

to see cap rates get close to the 6 per-
cent range as market interest rates 
hover over 6 percent, while buyer ap-
petite to acquire multifamily assets at 
negative leverage is low.

As demand for places to live in 
Reno increases, the demand for mul-
tifamily properties across the region 
will be steady.

Office Vacancy Grows 
as Investment Activity 
Rebounds 
By Jason Hallahan, Associate, Colliers  

Northern Ne-
vada’s office mar-
ket remained resil-
ient throughout last 
year in the face of 
strong headwinds. 
Reno’s office mar-
ket saw a blend of 
market fundamen-
tals as net absorp-
tion declined, in-
vestment activity 

slowed and available sublease space 
shrunk. Negative net absorption in 

three out of four quarters brought the 
annual total to nearly 23,000 square 
feet of negative absorption — the low-
est the market has seen since 2020. 

Vacancy ticked up 100 basis points 
year over year to 11 percent by the end 
of 2023, though it is well below the 
pandemic peak of 13.4 percent of mid-
2020. Average direct asking rents also 
softened slightly this year, though 
tenant demand and asking rates both 
remain strong among Class A office 
product.

A combination of growing vacancy, 
heightened interest rates and contin-
ued uncertainty in office space needs 
have curbed investor appetite this 
year. Demand for Reno office product 
fell sharply at the beginning of 2023 
when first-quarter sales shrank to less 
than 20 percent of the average quar-
terly sale totals from the past three 
years. 

Buyers and sellers struggled to 
reach a middle ground as elevated 
vacancies weakened sale prices and 
increased borrowing costs discour-
aged investors. There was, however, a 
strong uptick in owner-user sales this 
year. Half of all transactions last year 
were owner-user purchases. 

Thankfully, Reno’s office mar-
ket experienced strong recovery in 
the office sales market by the end of 
the year, with robust sales in the fourth 
quarter. Transaction volume shrunk 
by 40.5 percent year over year with 
a total of 50 office sales in 2023. Sales 
volume has reached roughly $91.3 
million  in 2003, which was just 46.2 
percent of total sales in 2022. While 
average price-per-building square 
foot saw a steep dip in the first quar-
ter, pricing steadily recovered and 
moderated by the end of the year. The 
market average price per square foot 
settled at $241.31 by the close of 2023, 
down 7 percent since 2022. 

While many larger markets were 
quickly flooded with sublease vacan-
cies following the pandemic, North-
ern Nevada did not feel that effect for 
some time. Reno’s sublease market 
reached a peak at the start of 2023, 
with more than 300,000 square feet 
of office space available for sublet in 
the first quarter. We’ve been fortunate 
to have this wave of sublease space 
subsided through the year. The sub-
let market has now fallen below half 
of its previous peak, totaling roughly 
144,000 square feet at the end of 2023. 
Expect to see improving tenant de-
mand and recovering office sales in 
the New Year. n

RENO’S GROWTH BOLSTERS THE MULTIFAMILY 
MARKET, AIDS THE OFFICE RECOVERY 
Reno, Nev., has been a go-to destination out West for people and businesses that are looking for 
more space, lower prices and a high quality of life. The result has been a boon to the multifamily 
sector and a life preserver for the office market, as these two local experts can attest. 

Galles

Hallahan

MAY
Industrial Update

Retail Update
Healthcare/Medical Office Update

Corporate Real Estate Trends 
Las Vegas Market Highlight

JUNE
Los Angeles Office Update

Agency Lending
Fannie Mae DUS Directory 

San Diego Market Highlight
New Mexico Market Highlight

JULY
CMBS Trends

Mixed-use Projects
Top Lenders Directory

Portland Market Highlight
Orange County Market Highlight

AUGUST
Retail Update

Construction Feature/Top Contractors
Multifamily Update

Technology in Real Estate
Idaho Market Highlight

EDITORIAL OPPORTUNITIES: 
Nellie Day • nday@francemediainc.com

ADVERTISING OPPORTUNITIES: 
Scott France • scott@francemediainc.com

UPCOMING EDITORIAL & ADVERTISING 
OPPORTUNITIES
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The retail 
sector has 
emerged as a 

bright star this year 
against the vola-
tility of the com-
mercial real estate 
industry. From in-
teresting new ten-
ants to tight vacan-
cies and climbing 
rents, the forecast 

for retail real estate remains strong for 
2024. This makes it a critical time for 
landlords to continue to build on posi-
tive momentum, including revitaliz-
ing their tenant mix to create vibrant 
shopping destinations. 

Strategic landlords are focused on 
rising categories, such as fi tness, well-
ness and experiential, as well as new 
brands and unique services that are 
playing a pivotal role in today’s land-
scape. 

Here are the top six ways landlords 
can achieve tangible outcomes for 
their shopping destinations and keep 
consumers coming back:

1. Conduct a data analysis to 
understand the nuances of the 
consumer and the market 

Comprehensive market research on 
retail trends and consumer preferenc-
es allow landlords to tailor their ten-
ant selection to meet the specifi c needs 
and desires of the community. How-
ever, the true value lies in not simply 
collecting data, but extracting mean-
ingful insights from it. Partnerships 
with real estate services fi rms can 
bring both in-house and third-party 
data to life in a relevant way that reso-
nates with consumer preferences. 

2. Create appealing public areas 
and spaces in support of tenants 
and consumers 

Invest in well-designed and inviting 
common areas within the shopping 
center. These spaces should include 
greenery, comfortable seating, art 
installations and interactive compo-
nents. Aesthetically pleasing shared 
areas that make people feel comfort-
able, joyful and, at times, energized 
not only enhance the overall shopping 
experience but make the center more 
attractive to trendy tenants.

3. Develop � exible lease  
structures to support local  and 
emerging brands

Off er fl exible lease structures to ac-
commodate the diverse needs of dif-

ferent businesses, especially those 
that are new to the brick-and-mortar 
landscape. Short-term leases, pop-up 
shop options and fl exible terms allow 
emerging brands to test the market 
without committing to lengthy con-
tracts. Partnering with these tenants 
not only adds to the uniqueness of 
the shopping center, but attracts the 
devoted customer base that supports 
local businesses.

4. Collaborate on marketing  
initiatives and integrate  
technology

Develop collaborative marketing 
initiatives that involve both the shop-
ping center and its tenants. Exclusive 
events and cross promotions between 
diff erent stores generate a buzz that 
attracts shoppers and keeps them 
engaged. Integrating technology like 
smart shopping displays, augmented 
reality for interactive signage, and 

apps for center and store navigation 
create a modern shopping environ-
ment that off ers up convenience and 
can signifi cantly increase foot traffi  c 
and longer visit durations. 

5. Program themed events and 
ongoing activations 

Organize a continuous stream of 
events, entertainment and activations 
that align with the interests of the 
center’s target demographic and in-
volve both tenants and local residents. 
This could include a wide array of 
events, such as fashion shows, prod-
uct launches, cultural celebrations, 
charity events, workshops, or partner-
ships with local schools and organi-
zations. Consider drawing from the 
hype of a nearby short-term event like 
a popular concert. We have all seen 
the impact Taylor Swift and Beyonce 
have on local economies when they 
come to town! Providing exciting new 

programming and building a strong 
community connection can foster loy-
alty and make the shopping center a 
preferred destination. 

6. Evolve the tenant mix to drive 
engagement and pro� tability

Consistently assess tenant value by 
reviewing lease terms against produc-
tivity, understanding cross-over con-
sumers, and exploring cross-shopping 
behaviors both inside and outside the 
center. This evaluation enables land-
lords to know the best time to refresh 
the tenant mix to maintain a dynamic 
shopping center and preserve vital 
synergies between tenants and their 
consumers. Regularly introducing 
new and compelling brands ensures 
the center remains a relevant and at-
tractive destination for shoppers. 

Landlords aiming to attract excit-
ing and fresh tenants should focus 

DOG AGILITY & PLAY PRODUCTS

PET STATIONS

GymsForDogs.com
sales@GymsForDogs.com

800-931-1562

DOG WASH TUBS AGILITY PRODUCTS

FUN PRODUCTSWATER FOUNTAINS PLAY EQUIPMENT

THE TOP 6 WAYS RETAIL LANDLORDS CAN 
ACTIVATE TENANT MIX, CREATE VIBRANCY 
These actionable strategies can create compelling shopping experiences for landlords and attract 
unique tenants that further enhance the retail environment.
By Alanna Loeffl er

Loeffl  er

continued on page 31
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THE PROMISING NATURE OF THE WEST’S INDUSTRIAL REAL ESTATE

for one space to lease. Today’s chal-
lenges are a ‘return to normalcy’ after 
unparalleled growth in rental rates 
and values. The pendulum eff ect was 
inevitable, and landlords are now ac-
tively navigating the balancing point 
of supply and demand.”

Arnett, however, knows that every 
market also comes with opportuni-
ties. That’s why CapRock is taking 
a proactive approach on leasing and 
looking for creative ways to fi nd val-
ue on the buy side, employing busi-
ness plans that meet the current and 
future needs of the ever-changing in-
dustrial market and its players.

Western Spotlights
CapRock generally invests in mar-

kets defi ned by high barriers to entry, 
strong population bases and proxim-
ity to the West Coast ports. 

“With recent capital cost increas-
es, tenants are looking for minimal 
downtime in the spaces they lease,” 
Arnett adds. “This translates to quick 
occupancy needs in fully improved, 
operational buildings. Also, unlike 
the Great Recession where demand 
seemingly softened in every region, 
we are seeing nuances in our Western 
portfolio.”

INDUSTRIAL from page 1

Colson Group USA leased 118,833 square feet at West 202 Logistics. The manufacturer and distributor of caster, wheel and 
related hardware products will occupied the space late last year. 

Golden Apple Valley
California’s

760.240.7915

Brightline West plans to build a high-speed 
rail system connecting Las Vegas to Rancho 

Cucamonga, with a station in Apple Valley, 
to be completed in late 2027.

Home to Walmart’s largest volume 
distribution center in North America.

select@applevalley.org

BEST
PLACE TO LIVE

THEV
O

T E D 1 1 Y E A R

S
+

6,600-acre North Apple 
Valley Industrial Specific 
Plan near Interstate 15 
offers a program EIR and 
short entitlement process.

Pro-Business Leadership & 
Council approved Covington’s 
Bell Mountain Commerce 
Center & Loctek Furniture 
Distribution Center.

02
Low Cost of doing 
business and 
ample workforce.03
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applevalley.org
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Los Angeles and Orange County, 
for example, are displaying upticks 
in subleases. Arnett says there are 
currently 39 sublease listings in these 
regions for 200,000 square feet and 
above, and another 10 listings for 
500,000-square-foot facilities and 
larger. 

“Market funda-
mentals remain 
strong due to sig-
nifi cant barriers to 
entry on the sup-
ply side, but several 
groups are moni-
toring this sublease 
activity,” he says.

Conversely, the 
nearby Inland Em-
pire is perform-

ing well in the 500,000-square-foot-
and-above big box category, but it 
shows softening in the 100,000- to 
250,000-square-foot space range.

“Landlords are getting very aggres-
sive to land credit tenants,” Arnett 
says. “In some cases, they’re off er-
ing record-high levels — six or more 
months — of abated rent and/or dis-
counted temporary teaser rates.”

Unlike the Inland Empire, Phoenix 
users are embracing 250,000 square 
feet and below. Arnett points to Phase 
I of CapRock’s West 202 development 
as evidence of this.

The fi rst phase brought 2.5 mil-
lion square feet of Class A industrial 
warehouse to Phoenix when it was 
completed last July. Colson Group 
USA, a manufacturer and distributor 
of caster, wheel and related hardware 
products, leased 118,833 square feet 
at the center. 

Phoenix is also 
the currently pre-
ferred market for 
DIV Industrial, ac-
cording to Jessica 
Quesada, the fi rm’s 
co-founder and 
managing partner. 
She points to a few 
reasons for this.

“Since the begin-
ning of the pan-

demic, Phoenix has been one of the 
largest recipients of onshoring with 
the return of manufacturing,” Quesa-
da notes. “Coupled with the data cen-
ter expansion in the region, Phoenix 
continues to be one of the most active 
markets in the U.S.”

The Valley of the Sun has been in 
the national industrial spotlight for 
some time, ever since Taiwan Semi-
conductor Manufacturing Company 
(TSMC) announced its intention to 
build two semiconductor chip plants 
for a total of $40 billion. Additional 
manufacturing investments have 
also been made by Intel, which in-
cludes two chip factories at its Oco-
tillo campus in Chandler at a cost of 
$20 billion, and LG in the form of a 
$5.5 billion cylindrical battery manu-

facturing facility for electric vehi-
cles in Queen Creek.

“These facilities have paved 
the way for job growth in a high-
ly skilled sector,” Quesada says. 
“Additionally, an infl ux of support 
services and suppliers to these 
world-class facilities has increased 
demand for space in the surround-
ing metros.”  

As previously stated, data cen-
ters is another product Quesada is 
keeping her eye on, both in Phoe-
nix and beyond. 

DIV Industrial is building Sarival Business Park, a 847,988-square-foot, Class A industrial 
complex in Goodyear, Ariz. 

Quesada

Arnett

bit.ly/TheBlockonElliot

13
Buildings

267 
Acres

Capital Markets Expert:
Gian Bruno

Senior Vice President
+1 714 928 5979

gian.bruno@colliers.com

Local Market Expert:
Keri Scott SIOR
Vice President

+1 602 222 5116
keri.scott@colliers.com

4M
Building SF

The Block on 

ELLIOT
EAST ELLIOT RD & SOUTH SOSSAMAN RD |  MESA, AZ



26   •   March 2024   •   Western Real Estate Business www.REBusinessOnline.com

Deals may be sparse and projects may be stalled due to current eco-
nomic fundamentals, but that’s not the case for the Ranch, a $1 billion 
mixed-use project that will have industrial front and center. 

The 311-plus-acre project at the northwest corner of Power and War-
ner roads in Gilbert, Ariz., is taking shape thanks to the $107.5 mil-
lion all-cash land purchase by Indicap, Colmena Group and Langley 
Properties last August. The Ranch is believed to be one of the largest 
private land transactions in Maricopa County within the past year. 

The project is currently in the site planning and design phase with a 
groundbreaking scheduled for the fourth quarter of 2024. The Ranch 
will include 221 acres of light industrial with the potential of 3 million 
square feet of mid-bay and cross-dock industrial buildings.

Todd Ostransky, vice president of regional development for Indi-
cap, notes the Ranch was initially designed as primarily industrial 
before adopting retail, offi  ce and residential components in a pivot 
to achieve a “win-win outcome with the neighbors and Town of Gil-
bert.” 

“As an industrial developer, Indicap initially 
aimed to dedicate most of the site to industrial pur-
poses, meeting the East Valley’s demands at that 
time.” he says. “However, through further discus-
sions with the town and residents, we adapted our 
strategy. This collaborative process led to the adop-
tion of a mixed-use approach. This adjustment not 
only fulfi lls the requirements of all involved parties, 
but also optimizes the site’s potential to cater to a 
broader range of needs.”

 The Ranch will now feature the 34-acre Shops at 
the Ranch, which may include restaurants, quick-

service restaurants and drive-thru options, storage, convenience 
stores, small offi  ce space, a fi tness center, a small grocer, a dental of-
fi ce and more. 

Residences at the Ranch has also been added, with two- and three-
story homes, as well as some ground-fl oor commercial.  This compo-
nent will tout a 16-acre green space with trails and landscaping for 
community use. The greenery will act as a transition from the Mor-
rison Ranch neighborhood.

“The project is strategically positioned on the eastern boundary of 
the town, within the Morrison Ranch character corridor,” Ostransky 
explains. “Given that Gilbert is known for its mature landscaping, en-
suring that our development harmonizes with the Morrison Ranch 
neighbor aesthetic was paramount.”

Additionally, the project will 
bring about $20 million worth 
of off -site improvements. This 
will include widening existing 
roads (Elliot, Warner and Pow-
er roads), burying power lines 
and irrigation channels, and 
installing new streetlights and 
traffi  c signals. 

Improving the existing in-
frastructure and tailoring the 
Ranch’s aesthetic to match its 
surroundings was a no-brainer 
for Ostransky and his team. 
That’s because the location 
played a pivotal role in this 
record-breaking development. 

“The location of our site is 
strategically advantageous, of-
fering easy and quick access 
to major freeways that serve 
the entire Valley,” he says. “It 
represents one of the last sub-
stantial undeveloped land par-
cels in the East Valley and is 
situated within an employment 
corridor, promoting develop-
ments that generate jobs and 
revenue.”

— Nellie Day

DIVERSIFICATION USHERS IN A RECORD-BREAKING MIXED-USE PROJECT TO GILBERT

The Ranch will include about $20 million worth of off-site improvements, such as widening 
existing roads, burying power lines and irrigation channels, and installing new streetlights 
and traf� c signals.

Commercial offerings at the Ranch may include quick-service restaurants and drive-thru 
options, storage, convenience stores, small of� ce space, a � tness center, a small grocer, a 
dental of� ce and more.

Residences at the Ranch will add two- and three-story homes, as well as some ground-� oor commercial, to the mixed-use project.

Ostransky
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40 YEARS OF
BUILDING COMMUNITIES

“Phoenix has quickly become the 
second largest data center market in 
the nation,” she says. “Within Phoe-
nix, the data center market is estimat-
ed to grow by an additional 50 percent 
over the next few years to support not 
only the continued growth of cloud 
computing, but the demands of AI.”

The available power supply and 
lack of natural disasters also has 
Salt Lake City and Las Vegas on her 
shortlist of data center markets with 
room to grow. Quesada notes DIV 
Industrial’s projects have garnered 
interest from data center operators 
due to the amount of land and 
proximity to transmission lines on 
and around the site. In the past, she 
notes these attributes were viewed as 
complications.

“We continue to educate ourselves 
on this segment of the market and sur-
round ourselves with the best consul-
tants to help provide yet an additional 
exit strategy for our partners and in-
vestors,” she adds.

Arnett also sees healthy demand for 
industrial product in Las Vegas. How-
ever, he also sees that an increased 
supply has started to impact availabil-
ity and vacancy rates due to histori-
cally high construction completions. 

“Rental rates have stabilized, but 
there is an uptick in landlord con-
cessions, including increased tenant 

One of Intel’s factories at its Ocotillo campus in Chandler, Ariz.
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improvement allowances and abated 
rent, which is a leading indicator 
of softening rental rates,” he notes. 
“There is a large amount of planned 
development projects, but delivery 
timing of these projects is uncertain as 
access to capital could stall out some 
smaller developers with higher land 
basis.”

Current Challenges, 
Future Opportunities

Unfortunately, uncertainty is a tan-
gible market condition as of late — 

and its presence creates some real-life 
hurdles for landlords and tenants. 

“In this uncertain economic time, 
we are seeing shorter terms requested 
to give tenants fl exibility should con-
tracts or business slow down,” Arnett 
says.

He also believes tenants will be 
more hesitant to make signifi cant op-

erational changes as the presidential 
election nears. 

“With increased vacancies, land-
lords will be pivoting to accommo-
date tenants’ short-term needs,” Ar-
nett adds.

Quesada sees similar challenges in 
the capital markets, as has most ev-
eryone, in recent years.

“The ongoing interest rate environ-
ment has undoubtedly brought the 
capital markets to a standstill going on 
two years now,” she says. “Even with 
continued tenant demand and year-
over-year rent growth of more than 18 
percent, the interest rates have made 
opportunistic developments and even 
value-add projects diffi  cult to pencil.” 

This could end, Quesada believes, if 
the Fed cuts rates the way it’s expect-
ed to this year. That’s because a huge 
amount of capital has been sitting on 
the sidelines, while new capital has 
been raised over the past 18 months, 
she explains. 

“The end of 2024 and 2025 is setting 
up to have a huge uptick in activity for 
the capital markets,” Quesada adds.

Arnett thinks this could be the case, 
especially as the bid-ask gap between 
buyers and sellers narrows. Bridging 
this gap would be welcomed in this 
market, he says, as the increased cost 
of debt and corresponding equity re-
quirements from investors has sub-
stantially changed underwriting fun-
damentals for all buyers.

The current lack of activity won’t 
last forever, though. It tends to bottle-
neck and let loose when the time’s 
right which, according to Arnett, may 
be in a few years’ time. 

“The silver lining of higher interest 
rates and stabilizing leasing funda-
mentals is how the speculative devel-
opment ‘land rush’ we experienced 
from late 2020 to early 2022 has sub-
sided,” he says. “This means, in two 
to three years — the approximate time 
to deliver new development — there 
will be a lack of supply in high-barri-
er-to-entry markets like coastal South-
ern California, Las Vegas and Salt 
Lake City. Barring a black swan event 
that seriously tamps down demand, it 
won’t be long until meaningful rental 
rate growth is back in play in these 
tight industrial markets.” 

LDKVENTURES.COMLDKVENTURES.COM

Pictured above

1.4 MILLION SF OF PLANNED INDUSTRIAL / WAREHOUSE FACILITIES

Sparks, NV  ·  85 acres  ·  Easily accessible to Pyramid Highway & I-80

PROPERTIES LOCATED IN: 
McCLELLAN, SACRAMENTO, 
TRACY, VACAVILLE, BOISE, 
NAMPA, & RENO/SPARKS

BUILD-TO-SUIT OPPORTUNITIES AVAILABLE

Sarival Business Park will include � ve 
buildings ranging from 135,000 square 
feet to 235,000 square feet. 
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Rather than sitting on the sidelines, Shopoff Realty Investments is still buy-
ing land and building projects.  

Creating Commerce, Community
Shopoff, along with Artemis Real Estate Partners, sold the 1.8-million-square-

foot I-10 Logistics Center in the Inland Empire East submarket of Cherry Valley 
to a Brookfield Asset Management real estate fund last year. 

Located near the confluence of the I-10 freeway and Highway 60, construc-
tion on I-10 Logistics Center began in April 2021 and finished in December 
2022. The 155-acre project includes two high-cube logistics/warehouse build-
ings, 40-foot clear-height ceilings, 665 employee parking spots, 585 trailer park-
ing spots and 296 dock-high doors.

After the sale, Brookfield leased the building to a global ecommerce retailer 
that plans to employ nearly 1,000 employees at this location, making it a major 
hub for national distribution.

William Shopoff, president and CEO of Shopoff, notes it was important to the 
firm to not only provide a viable, in-demand product to this area, but to ensure 
that it fit into the region seamlessly.

“The project’s design was very intentional, taking into great consideration the 
surrounding geography and community,” he says. “We were able to incorpo-
rate the rural characteristics of the area into the architectural design, along with 
earth-tone paint colors, wood trim and California-native landscaping to screen 
the buildings. The project is also environmentally friendly, with a LEED-Silver 
design. [It] features solar panels to offset 100 percent of the energy usage.”

The joint venture partnership with Artemis also made significant upgrades 
to the I-10 Interchange at Cherry Valley Boulevard. This included replacing the 
existing stop signs with traffic signals to improve traffic flow and reduce the in-
terchange’s congestion, as well as widen boulevard and improve its landscape.

The project also contributed to the creation of trails and permanent open 
space, along with future park land. About 85 acres of land on the north side 
of I-10 Logistics Center will be permanently preserved as open space through 
a conservation easement. Shopoff had previously donated 123 adjacent acres 
to the Beaumont-Cherry Valley Recreation & Park District’s foundation for a 
future park and open space in 2020.

Barbara Perrier, Eloy Covarrubias, Joe Werdein and Darla Longo of CBRE 
represented Shopoff Realty Investments and Brookfield Properties in the sales 
transaction.  

Buying Into The Future
Shopoff’s next industrial venture is the Block on Elliot, a 270-acre industrial 

mixed-use development in Mesa. Located just north of the Loop 202 freeway 
interchange on the site of a former dairy farm, this project received approval to 
move forward last June. 

Shopoff notes he was particularly attracted to this land, which is situated at 
east Elliot and south Sossaman roads, one mile from Phoenix-Mesa Gateway 
Airport. It’s within the Loop 202 corridor, which connects the East and West 
Phoenix Valleys.

“The Greater Phoenix market has transformed dramatically over the last few 
years, becoming a prime location for industrial tenants,” he says. “The Block on 
Elliot was designed to attract high-profile users who have moved into the area 
at increasing rates, and we anticipate this development becoming the premier 
manufacturing, technology and employment center for the City of Mesa.” 

Shopoff is exploring various development opportunities for the project. Po-
tential plans may include 12 to 15 buildings with up to 4.1 million leasable 
square feet and an average building size of 500,000 square feet.

“The Phoenix market currently has more than 15 million square feet of indus-
trial product under construction, and 55 percent of what has already been de-
livered is pre-leased,” Shopoff continues. “With this high level of demand, we 
anticipate this high-quality project will be absorbed into the market quickly.”

The master-planned Block on Elliot will feature state-of-the-art manufactur-
ing facilities on a large scale, as well as amenities to accommodate shared of-
fice/conference rooms for tenants and fast-casual dining options for businesses 
within the project.

Shopoff has one more industrial project to be excited about — a 1-million-
square-foot facility in the Coachella Valley’s (Southern California) Desert Hot 
Springs. Though major details haven’t been released, it’s a good bet that the 
firm will remain active for years to come as it continues to deliver for industrial 
demand. 

— Nellie Day

SHOPOFF REMAINS AN ACTIVE INDUSTRIAL PLAYER

The Block on Elliot will be a 270-acre industrial mixed-use development project 
on the site of a former dairy farm in Mesa, Ariz.
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The “Glue”
Retail and placemaking play pivotal 

roles as the glue that connects and en-
hances the overall cohesion of various 
uses. Retail spaces serve as a cultural 
hub when people work, live and play 
nearby. Communal areas with place-
making strategies allow establish-
ments like cafes and restaurants to 
provide space for social interactions, 
thereby fostering a sense of commu-
nity. This social aspect contributes to a 
vibrant and interconnected living and 
working environment.

Retail amenities off er convenience 
by providing daily occupants with 
easy access to essential services and 
everyday necessities. This accessibil-
ity encourages people to stay within 
the mixed-use development rather 
than seek out services elsewhere.  

As a common approach, retail is 
placed at the ground level with adja-
cent, amenitized open spaces that of-
fer opportunities for indoor/outdoor 
experiences. This sort of planning fa-

cilitates energized sidewalks — and 
everyone likes an area with a buzz. 

The ground level is a strategic place 
for retail because it off ers a direct link 
to the community. On the fl ip side, 
when these spaces are vacant for a 
long period of time, they can impact 
the overall perception of the mixed-
use development.  

A Collaborative Approach
Keeping an area occupied and 

humming with visitors, shoppers and 
diners is the common goal of all project 
partners. This is why it’s crucial for 
the mixed-use project’s ownership, 
leasing team and design team to work 
together from the beginning to set the 
vision and story of the project. This 
includes forming a leasing strategy 
and setting the requirements for 
creating a tenant mix that responds 
to the needs of the community with 
inherent degrees of fl exibility for 
future changes.  

Elements — including the creative 

architectural design of the retail fa-
çade and storefronts, lighting design, 
environmental graphics, curated art, 
landscape and hardscape design — 
must also respond to the overall vi-
sion of the development. When taken 
into consideration with the retailers’ 
brand identities, these items can fos-
ter memorable experiences that create 
a place where people want to gather. 

Remember, the journey is part of the 
destination’s experience. Making that 
journey memorable with extensive 
pathways through lush lawns and 
grassy knolls, or curved walkways 
that lead to cafes, stores, or common 
areas that host concerts and other 
activities is a great way to get guests 
coming back. Parks promote interac-
tion and well-being, while common 
areas create a sense of belonging for 
the community. 

These details are crucial consider-
ations for successfully integrating re-
tail and placemaking into a mixed-use 
environment. And these components 

must be seamlessly 
integrated into the 
project’s overall 
design. When re-
tail is added as an 
afterthought, it’s 
easy for issues with 
connectivity, vis-
ibility and acces-
sibility to arise. As 
one can imagine, 
these challenges 
are harder to correct or reverse at a 
later stage of the game. 

A disjointed layout, for example, 
can make it diffi  cult for customers to 
navigate and discover retail off erings.  
Retail spaces also have specifi c re-
quirements, such as visibility, ceiling 
height requirements, parking, load-
ing, service area, placemaking com-
ponents and signage. If these factors 
are not considered during the initial 
planning stages, it may result in poor 
retail performance. Adequate space, 
design and infrastructure need to be 
allocated for retail to thrive.

Retail spaces also require care-
ful consideration in terms of market 
demand, target audience and com-
petition. When retail is added as an 
afterthought, chances are high that 
a thorough market analysis was not 
conducted. The result can be a mis-
match of off erings in terms of the 
needs and desires of a community, re-
sulting in lower demand and reduced 
commercial viability.

Creating a successful mixed-use en-
vironment involves integrating retail 
planning into the early stages of de-
velopment. This ensures that the re-
tail component aligns with the overall 
project vision, meets market demand, 
and contributes positively to the com-
munity and commercial aspects of the 
development. 

Mitra Esfandiari, Partner, RDC in Long Beach, 
Calif.

STRATEGIC PLANNING IN THE MIXED-USE ENVIRONMENT
MIXED-USE from page 1

Esfandiari

on creating an appealing envi-
ronment within their shopping 
centers and harnessing that data 
eff ectively. By staying attuned to 
market trends, supporting local 
businesses and fostering a sense 
of community, owners can posi-
tion their properties as preferred 
destinations for tenants and shop-
pers alike, driving popularity and 
leading to a sustained future of 
success.

Alanna Loeffl er, Managing Director 
of Business Strategy, Americas Retail 
Services at Cushman & Wakefi eld in San 
Francisco

continued from page 23
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800.576.3050 x 469
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LIC# 721401

CAMservices.com (800) 576-3050
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It’s one mean clean!
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GET ONE FREE!
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We Don’t Just Provide Prime Locations–
  We Deliver VIP Access

Building on our legacy.

NOW AVAILABLE:   
RARE OVERWEIGHT CORRIDOR LOCATION

Watson Industrial Center Carson Bldg 114 ticks all the boxes:
       56 dock-high positions         
       8.4 acres of excess land for trailer storage (320+spots)
       Reduce drayage costs 
       Reduce shipping costs with 95,000 lb maximum weight
       Foreign Trade Zone 202        
       100% concrete truck court   

Located at 771 Watson Center Road, Carson, CA 90745

watsonlandcompany.com



National, regional and local conferences providing 
educational content and networking opportunities 

for commercial real estate professionals.
INTERFACECONFERENCEGROUP.COMINTERFACECONFERENCEGROUP.COM

r e t a i l e r s  |  d e v e l o p e r s  |  B r o k e r s

January/February 2024 Number 151

T H E  U R B A N  I N F L U E N C E  O N  T O D AY ’ S 
R E TA I L  O F F E R I N G S
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ENTERTAINMENT ENTERTAINMENT 
TAKES CENTER STAGETAKES CENTER STAGE

Two out of every three restaurant 
employees have lost their jobs 
since the coronavirus outbreak 

began, according to a survey of 
more than 6,500 restaurant operators 
conducted by the National Restaurant 
Association in mid-April. And the 
short-term outlook doesn’t look 
terribly bright. With four in 10 
restaurants closed, the foodservice 
industry is expected to sustain $240 
billion in losses by the end of 2020. 

“Casual dining has all but stopped, 
and facilitating takeout orders 
only lessens the blow,” says Jimmy 
Goodman, a partner with The Boulder 

Group in Wilmette, Illinois. “Among 
those facing the greatest challenges 
will be restaurants that were already 
in financial trouble, those that had 
only recently opened, or new concepts 
that were introduced but maybe 
hadn’t taken hold in certain markets.”

The food and beverage industry 
had become highly prominent in the 
experiential retail movement that 
was sweeping the nation prior to the 
onset of the virus. But now concerns 
mount whether customers will return 
to restaurants even as stay-at-home 
orders are lifted. 

Chris Irwin, a senior vice president 
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MULTIFAMILY INDUSTRY VOWS TO STAY 
ON TOP OF COLLECTIONS
Landlords educate tenants on available resources, accept credit card 
payments all while leasing out units via virtual tours.
By Kristin Hiller

HOW RETAIL, RESTAURANT LANDSCAPE IS BOUND 
TO CHANGE AFTER PANDEMIC
Limited capacities, safety protocols will shape store reopenings nationwide.
By Kristin Hiller

How Quickly Will Office Sector 
Rebound From COVID-19 Fallout?

page 16

Public-Private Partnership Revitalizes 
Downtown Topeka, Kansas

page 13

see RETAIL page 15

Reimagined Milwaukee Retail Scene 
Meets Consumer Lifestyle Needs

page 11

see MULTIFAMILY page 19

Simon Property Group began reopening several of its malls in early May based on 
local stay-at-home orders. Pictured is University Park Mall in Mishawaka, Indiana.

Flaherty & Collins Properties has begun 
development of The Ascent at Top of the 
Hill in Ohio’s Cleveland Heights.  

Michael Barron, senior 
managing director with 
the Institutional Property 

Advisors division of Marcus & 
Millichap, has these words of advice 
for multifamily landlords during the 
coronavirus pandemic: “Stay on top 
of collections because most people 
will pay rent.” 

By the end of April, 94.6 percent of 
apartment households had made a 
full or partial rent payment for that 

month, according to the National 
Multifamily Housing Council. For the 
month of May, 87.7 percent of apart-
ment households made a full or par-
tial rent payment as of May 13. A rent 
estimate study from J Turner Research 
predicts that owners can expect an ad-
ditional 6.3 percent to be paid by the 
end of May.

“It is encouraging that apartment 
residents continue to meet their rent 
obligations, whether that’s with the 

support of the federal relief funds, 
credit cards or alternative, flexible 
options provided by the industry’s 
owners and operators,” says Doug 
Bibby, president of NMHC.

Barron, who is based in Cleveland, 
says owners need to ask the hard 
questions. “If people says they can’t 
pay rent, ask why. Prove that they’ve 
been laid off and have them file for 
unemployment,” he says. “Educate 
tenants who don’t know that money’s 
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Commercial Lenders Reveal Preferred 
Asset Classes for 2020 
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see MORTGAGE BANKING, page 26

BREWERIES TAP  
INTO LOCAL CULTURE 
By offering fresh beer, food and event space, 
these establishments have emerged as leaders  
of neighborhood lifestyle.
By Alex Patton

Boston’s Cambridge Neighborhood 
Remains Atop the Pack for Life  
Sciences Development

Special Section: 2020 Lender 
Insight Advertorials

see BREWERIES, page 29 

A key player in the revitalization of Philadelphia’s Center City district, Victory Brewing 
Co.’s new brewpub will open at the Embassy Suites hotel later this year. 

MORTGAGE BANKERS SEE CONTINUED GROWTH 
Lower-than-expected interest rates and plentiful capital are expected to drive loan volume in 2020, but 
behind the optimism is some wariness.
By Joe Gose

Last fall Sonnenblick-Eichner Co. arranged $13.7 million in refinance and construction 
financing for the L’Horizon Resort and Spa, a luxury resort in Palm Springs, California. 
The loan replaces existing debt and will fund a 24-unit expansion. 

The commercial real estate mort-
gage banking environment in 
early 2020 is nothing like it was 

a year ago. The major stock market in-
dices opened the new year by hitting 
record highs after climbing more than 
20 percent in 2019. That’s a dramatic 
turnaround from 12 months earlier 
when a fourth-quarter selloff had set 
back the market more than 15 percent. 

The 10-year Treasury yield, a 
benchmark for long-term financing in 
commercial real estate, has hovered 
around 1.8 percent early this year, 
some 140 basis points lower than it 
was near the end of 2018. 

One variable that has remained con-

stant, however, is the vast amount of 
commercial real estate liquidity avail-
able to borrowers. Mortgage bankers 
are expected to originate $683 billion 
in commercial property and multi-
family loans in 2020, according to the 
Mortgage Bankers Association (MBA) 
based in Washington, D.C. If that fig-
ure is realized, it would represent a 9 
percent increase over MBA’s projec-
tion of $628 billion in loan volume in 
2019, also a record.

MBA’s outlook even represents a 
departure from its view a year ago, 
acknowledges Jamie Woodwell, 
MBA’s vice president for commer-
cial real estate research. Back then the  

The modern craft beer brewery 
has emerged as a niche commu-
nity anchor with flexible busi-

ness models and loyal customer bases 
across the United States, particularly 
in the Northeast. Combining elements 
of retail, industrial and hospitality 
models, craft breweries have quickly 
become one of the most dynamic and 
trendy business types in major cities 

and small towns, alike. 
Some of the largest and most popular 

craft breweries in the United States are 
based in the Northeast, including the 
two largest: Pennsylvania-based D.G. 
Yuengling & Son Inc.; and Boston Beer 
Co., the parent company of Samuel 
Adams. Vermont has the most brew-
eries per capita in the United States 
with more than 66, according to the 

Image courtesy of Victory Brewing Co.

Photo courtesy of Sonnenblick-Eichner

pages 18-20

pages 18-21

page 14

The brick-and-mortar landscape is con-
stantly shifting, with the pandemic in-
tensifying uncertainties. But pandemic 

realities add to trends that were already in 
play prior to 2020. And many of these trends 
point to increased opportunities for upscale 
retailers — especially if they know where to 
find attractive locations and how to design 
them.

When done well, high-end retail brings 
foot traffic and customer buzz to a destina-
tion. A well-curated shopping center can 
succeed and even draw additional tenants. 
Of course, online sales continue to grab 
more market share, but there is no substitute 
for the social dimension of shopping. People 
enjoy getting away from their screens, inter-
acting with others, and being able to see and 

touch items. The pandemic has re-focused 
attention on this essential human impulse, 
which means we could see a boom in brick-
and-mortar sales as the pandemic wanes.

The lockdown exposed the need for peo-
ple to interact IRL (in real life), with grocery 
stores becoming especially important. These 
were among the few places people could 
visit in the height of the lockdown.

The Case Of Erewhon Market
The high-end organic grocer and café 

Erewhon Market presents an interesting 
case study of all of the above. Erewhon 
became a place for celebrities and other 
people of means to gather during shut-
down periods when there was no access to 

Conversations about sustainability 
often lead to more questions, such 
as “What is it? What’s it cost? 

And what’s the return?” Sustainability 
should be viewed by commercial real 
estate professionals and investors as a 
means to create value and maximize 
asset returns for a few reasons. The first 
is thanks to proptech, which is digitally 
transforming real estate management 
and investment by using data to drive 
decision-making and performance. The 
second is due to federal government 
incentives. 

Sustainability focuses on meeting the 
needs of the present without compro-
mising the ability of future generations 
to meet their needs. The three pillars 
of sustainability are economic, environ-
mental and social, which are often trans-
lated into profits, planet and people. 
Proptech creates healthy and sustainable 
digital buildings using automation and 
building systems to connect people in an 
intelligent facility. Five exciting innova-
tions in proptech worthy of exploration 
and understanding are virtual reality 

From the Cloud to your Laptop: Asset Transparency with Thermal Drone Images 

THE ART OF UPSCALE RETAIL
As valuable locations dwindle, design becomes crucial 
for upscale retailers looking to expand out West. 
By Terry Todd

see UPSCALE RETAIL, page 30

see SUSTAINABILITY, page 30

Erewhon Silver Lake is the company’s sixth LA location. The newly built 
multi-level, mixed-use location has relatively large spaces for indoor 
and outdoor seating, creating a restaurant feel and activating the 
property’s wide sidewalks.

PROPTECH AND SUSTAINABILITY MAKE CENTS
Efforts that focus on sustainability, efficiency and
technology can yield big results for commercial 
asset operators. 
By David A. Herrera

How Water Features Enhance Western 
Commercial Properties Year-Round
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Property Owners Should 
Beware of New Tax Legislation

In the early onset of the COVID-19 
pandemic, retail was an almost im-
mediate victim as governors and 

mayors across the country issued 
stay-at-home/shelter-in-place direc-
tives, forcing many retailers to close 
their stores for a time and some even-
tually made the difficult to decision to 
furlough or layoff their employees. 

For the first time in history, all 50 
states were simultaneously under a 
federal disaster declaration and 38.5 
million jobless claims have been filed 
in two months, another historic fig-
ure.

After the initial shock of stores 
and restaurants closing temporarily 
or pivoting to takeout and delivery 
only, the retail real estate marketplace 
mindset shifted in a manner of days 
from an offensive approach of inves-
tors closing new deals and seeking 
additional opportunities to a defen-
sive one, salvaging the deals in place 
and appeasing their tenants that were 
being forced to close or adjust opera-
tions.

“Most retailers are trying to figure 
out how to keep their businesses sol-

vent,” says Nick Banks, principal and 
managing director of Avison Young’s 
Gainesville, Florida office. “And most 
landlords are trying to figure out how 
to keep their properties and invest-
ments solvent.”

Early to mid-March is when the 
wave of letters started coming from 
both the retailers to their landlords 
and vice versa. Some of those corre-
spondences were collaborative and 
understanding in nature, while oth-
ers were not. Urban Outfitters, The 
Cheesecake Factory, AMC Enter-
tainment and Pier 1 Imports, among 
others, informed their landlords that 
they wouldn’t be paying April rent. 
Bloomfield Hills, Michigan-based 
Taubman Centers reportedly issued a 
letter of its own, saying the company 
expects its tenants to meet their lease 
obligations.

Chris Stewart, senior vice president 
of leasing for shopping center owner 
and developer PEBB Enterprises, says 
that the Boca Raton, Florida-based 
company’s approach to rent relief is 
custom-made for each of its tenants 
across its 12-state portfolio.

“PEBB Enterprises is granting rent 
relief on a case-by-case basis,” says 
Stewart. “We are working with all of 
our tenants across our portfolio and 

keeping an open dialogue about their 
needs.”

Shopping center owners and retailers seek middle ground solutions for rent relief during the pandemic.
By John Nelson

RETAIL LANDLORDS, TENANTS COME TO TERMS

Office investors and tenants in 
the Southeast are playing the 
waiting game as COVID-19 

continues to sweep through the nation 
and affect nearly all Americans. There 
were 94,729 deaths and nearly 1.6 mil-
lion confirmed cases of COVID-19 in 
the United States at the time of this 
writing, according to Johns Hopkins 
University (JHU).

From Washington, D.C., to Raleigh 
to Atlanta and down to Miami, bro-
kers say leasing and sales activity 
has hit the pause button. The deals 
that are getting done are the ones that 
were already in the advanced stages, 
so many tenants and buyers that were 
in the early stages of negotiations are 
pulling back.

“We are just waiting to see when 

this is going to end,” says Sean Moyni-
han, executive vice president and 
market leader for Newmark Knight 
Frank (NKF) in Atlanta. “It’s such a 
fluid moving situation and every day 
something changes.” 

In an effort to ramp up commerce 
activity in the early stages of the out-
break, the Federal Reserve began low-
ering the benchmark federal funds 

rate throughout March and down to 0 
to 0.25 percent as of this writing. Ad-
ditionally, the 10-year Treasury yield 
sat at 0.70 percent as of this writing. It 
was at 1.10 percent March 2 and high-
er still at the beginning of the year, at 
1.88 percent. 

Investment sales that were in the 

 see OFFICE, page 23

 see RENT RELIEF, page 21

Leasing and sales are largely on pause for the sector, while tech plays critical role in uncertain times.
By Alex Tostado

OFFICE PLAYERS REMAIN IN WAIT-AND-SEE MODE

The Cheesecake Factory was one of several national retailers to send ‘form letters’ 
to its landlords telling them it won’t be able to meet its rent obligations in April as a 
direct result of the COVID-19 pandemic.
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MORTGAGE BANKERS FORECAST CONTINUED GROWTH
Lower-than-expected interest rates and plentiful capital are expected to drive loan volume in 2020, 
but behind the optimism is some wariness.
By Joe Gose

SEE MBA page 28

MARGINS MODERATE FOR MULTIFAMILY DEVELOPERS
Rent growth in the metroplex is expected to remain between 2 to 3 percent, but developers continue 
to incur rising costs for amenities and operations. 
By Taylor Williams

SEE DEVELOPERS page 30

page 27

Low Interest Rates Keep CMBS 
Defaults in Check
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Multifamily developers in the 
Dallas-Fort Worth (DFW) 
metroplex in 2020 expect 

to see a slightly slower pace of rent 
growth brought on by record lev-
els of new supply in recent years. 
This trend, paired with higher costs 
of adding features that distinguish 
properties from their competition, 
could lead to slightly more modest 
profit margins for multifamily devel-
opers.

According to the latest data from 
CoStar Group, the average rate of 
multifamily rent growth in DFW 
between 2015 and 2019 was rough-
ly 3.5 percent, skewed in part by a 
massive annual gain of 6.1 percent 
in 2015 and 3.9 percent in 2016. The 
citywide vacancy rate compressed 

below 7 percent in those two years, 
leading to an even more pronounced  
building boom. 

Since then, annual rent growth has 
maintained the current projection of 
2 to 3 percent, with gains in the Class 
B space outpacing those of Class A 
product, a classification that captures 
virtually all new construction outside 
of purpose-built affordable housing. 
During the five-year period ending 
in 2019, nearly 110,000 new units 
were delivered in DFW, with annual 
supply growth as a percentage of to-
tal inventory topping 10 percent in  
some years. 

The new year purports to be the 
first since 2015 in which fewer than 
20,000 new units will be added to the 
supply, but then, the year is still very 
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The commercial real estate mort-
gage banking environment in 
early 2020 is nothing like it was a 

year ago. The major stock market indi-
ces opened the new year by hitting re-
cord highs after climbing more than 20 
percent in 2019. That’s a dramatic turn-
around from 12 months earlier when a 
fourth-quarter selloff had set the mar-
ket back more than 15 percent. 

The 10-year Treasury yield, a bench-
mark for long-term financing in com-
mercial real estate, has hovered around 
1.8 percent early this year, some 140 

basis points lower than it was near the 
end of 2018. 

One variable that has remained con-
stant, however, is the vast amount of 
commercial real estate liquidity avail-
able to borrowers. Mortgage bankers 
are expected to originate $683 billion 
in commercial property and multi-
family loans in 2020, according to the 
Mortgage Bankers Association (MBA) 
based in Washington, D.C. If that fig-
ure is realized, it would represent a 9 
percent increase over MBA’s projection 
of $628 billion in loan volume in 2019, 

Last fall Sonnenblick-Eichner Co. arranged $13.7 million in refinance and construction 
financing for the L’Horizon Resort and Spa, a luxury resort in Palm Springs, California. 
The loan replaces existing debt and will fund a 24-unit expansion. 

How Are Specific Demographic Trends 
Shaping Austin’s Growth Patterns?
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Hillwood completed Station House, a 301-unit community in Frisco, in 2018. The 
metroplex continues to lead the nation in new apartment deliveries and absorption. 
But supply additions and rising construction and operating costs associated with 
distinguishing product from the competition could cause margins to soften in 2020. 
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